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COUNTRY FACT SHEET

® Population 2007: 82,314,900

" Area 357,114.25 sq. km

® Population density approx. 230 per sg. km

® System of government

The German state is a parliamentary democracy and a federal
state with a two chamber system: Bundestag (Parliament) and Bun-
desrat (Council of Constituent States). Members of parliament are
elected by German citizens. Members of the Bundesrat are repre-
sentatives of the 16 federal states.

® European elections 99 European parliamentarians (2007)

® Social security and welfare system

Social security is provided in the health, pensions, care and un-
employment areas. The German welfare system is financed in equal
measure by employees and employers. Taxation is a further means
of welfare enhancement, e.g. through tax benefits for parents. Also,
basic provision is made for people unable to work or pensioners
with a very low income.

® Public health system
Almost all German citizens have a health insurance. About 88%
are covered by statutory health insurance and just under 12% by

private insurance schemes. A discussion on the future funding of
the health system is currently in progress.

® | evel of education

20-24 years old who have completed

secondary schooling 2007: 92.8%
(Haupt-, Realschulabschluss, Fach-/Abitur)
25-64 who have completed
secondary schooling 2007: 86.5%
(Haupt-, Realschulabschluss, Fach-/Abitur)
plus 10% with a degree from a polytechnic college.

" |mmigration rate 2007: 0.828% (680,766 people)

® Growth rate 2008
Births 8.299%
Deaths 10.2510%0

" Employment rate 2008: 69.1%
15-64 years old
(total - male- female)
55-64 years old

(total - male- female)

2007: 69.4% - 74.7% - 64.0%

2007: 51.5% - 59.7% - 43.6%

® Unemployment rate
15-64 years old

(total - male- female) 2007: 8.7% - 8.7% - 8.8%




Centre for Developments (CONTACT

_ _ . _ Zentrum fur zivilgesellschaftliche Entwicklung (zze)
ln clvll socletv Centre for Developments in Civil Society
Bugginger Str. 38
79114 Freiburg - Germany
tel. +49 76147812-14
info@zze-freiburg.de
www.zze-freiburg.de

The Centre for Developments in Civil Society - Zentrum fiir zivilgesellschaftliche Entwicklung (zze) is a centre of excellence for topics like
voluntary involvement, good governance, and corporate responsibility. Independent research, scientific policy advice and qualification are the
services offered to support the federal government as well as individual state governments, regions, local communities, the third sector and
other organisations. The common goal is to guide and support processes in the realm of civil society in Germany and Europe. Society under-
goes constant change. Actors such as the state, enterprises and the body of citizens are allocated new tasks and roles. Society's structure is sub-
ject to demographical changes and its ability to act is challenged in many ways, which in the end puts to test the cohesion of today’s society.
The zze observes and analyses these societal developments, evaluates approaches to take on these challenges in form of pilot projects, cre-
ates policy strategies and settings. In doing so, it provides expert advice for new developments and processes within civil society on a nation-
al and international level.

History of the institute

The Centre for Developments in Civil Society emerged out of the focus area Biirgerschaftliches Engagement (Civic Engagement)-Research
and Consultation at the Agency for Applied Research in Freiburg, Germany. Since 1996, zze has been responsible for the evaluation of the fed-
eral programme for promoting civic engagement in Baden-Wurttemberg and its thereupon based scientific reports. For the past years, zze,
founded and still directed by Professor Thomas Klie, has expanded step by step working on a wide spectrum of themes and questions con-
cerning civil society on the communal, regional and national level, as well as on European and international levels. It combines fundamental
research and evaluation with consulting services, transfer into practice, as well as offers for further qualification.

Range of Services

Being a competent partner in the fields of research, consulting services, moderation, training and education, zze adapts to the specific and
individual requirements of its clients and their projects’ concerns. zze characterises itself by a combination of theory and practice: the conjunc-
tion of expert advice and scientific monitoring is a central quality feature of its work. Both aspects are brought together so that the function of
each approach remains, while synergy enfolds: its research results are regularly woven into its theory-based practical consultation. In its re-
search operations, zze follows an approach that is committed to applied research that focuses on a regular feedback of research results with
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partners and target groups. In the process, sophisticated instruments
of modern quantitative and qualitative research are used. Its research
approach comprises of multiple perspectives and displays the differ-
ent points of view of each involved partner. Interdisciplinarity evolves
through the wide range of subjects, which are represented by the
members of staff.

zze considers events, platforms and networking as important forums
for developing civil society. Hence, the professional moderation of
events (workshops, open spaces, summer schools, seminars, etc.) has
its own special place in its service offer portfolio. At the same time, it
takes over the development of custom-tailored concepts and develops
creative methods for their realisation. Specially trained staff is available
for the organisation of different kinds of events. It consults ministries,

local authorities, charities and church organisations in the develop-
ment and realisation of concepts, in order to foster birgerschaftliches
Engagement (voluntary involvement for the benefit of the communi-
ty) and corporate community involvement. It shapes and supports pol-
itics for involvement (Engagementpolitik), local Agenda 21 processes
and sustainable development. It also facilitates processes for strategic
development. zze staff members regularly hold classes at the Protes-
tant University of Applied Sciences in Freiburg in bachelor and master
modules. Furthermore, students from the University of Applied Sci-
ences are able to gather first practical scientific experience as research
assistants working in zze. Students can also do a practical during their
studies in the area of social work sciences focusing on different
themes, as well as write their thesis about a subject linked to zze.
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Glossary

1 DEFINITIONS

1.1 VOLUNTEER AND VOLUNTEERING

In Germany, there is no single definition for the English term “volunteering”. Biirgerschaftliches Engagement
(civic activity/engagement) is the term that has been favoured by the Study Commission on the Future of Civic Activ-
ities established by the Bundestag (German Parliament) in 1999. This term emphasises that volunteering activity is
based on citizens and their self-organised activities for the common good. Biirgerschaftliches Engagement can con-
sist of the donation of time and/or money to services for the common welfare and the common good and does not
get paid. The term was generated to cover the various forms of civic activities. Nevertheless, terms like freiwilliges En-
gagement (voluntary involvement), Freiwilligenarbeit (voluntary work), Biirgerengagement (civic activity), Selbsthilfe
(self-help), Soziales Engagement (social involvement) are also still used to illustrate activities carried out on a volun-
tary basis. In different fields of voluntary activities, the preference for individual terms varies, since all of them are re-
lated to a certain concept that goes along with the voluntary activity. Ehrenamt (honorary post) is the traditional term
that still plays a role in the field of volunteering. Nowadays, it is used in contrast to Birgerschaftliches Engagement
which can be carried out by everybody, while one has either to be elected or appointed into an office by others to
hold an Ehrenamt.

1.2 VOLUNTEERING ACTIVITY

Biirgerschaftliches Engagement has several characteristics. It is carried out on a voluntary basis (i.e. without co-
ercion) and without striving for material benefits; it is intended for the common good, it is public or takes place in the
public space and it is commonly carried out in cooperation with others. Its benefits are considered to be: growth in
social capital, democratic competencies and informal learning. Besides Biirgerschaftliches Engagement, there is also
an area that has become known as “informal volunteering”. Informal volunteering includes activities that are not
specifically considered to be civic activities under the above definition, but are carried out voluntarily, e.g. helping one’s
neighbour or home care within the family. This aspect of volunteering has not yet been looked at in more detail by
the research. Nevertheless, it is gaining importance and is likely to provide a field for future study. A wide range of ac-
tivities can be carried out as Biirgerschaftliches Engagement: Being a member of a Verein (registered not for profit or-
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ganisation) or of political bodies, being involved in a protest as part
of a citizens’ initiative, taking part in a self-help group, training a sports
team, acting as a lay judge or being a member of a parents’ council
at school. Biirgerschaftliches Engagement can take place in many dif-
ferent fields. The German Survey on Volunteering classified different
areas of volunteering activities:

Table 1 Volunteering by field of activity (in %)

Volunteering Activities Percentage

of people above the age of 14
that volunteered in 2004

Sports and Exercising 1%
School and Kindergarten 7%
Church and Religion 6%
Culture and Music 5.5%
Social Affairs 5.5%
Leisure and Social Activity 5%
Fire Brigades and Rescue Services 3%
Professional Interest Groups 2.5%
Politics and Political Interest Groups 2.5%
Environmental and Animal Protection 2.5%
Youth Work and Education 2.5%
Local Community Involvement 2%
Health Services 1%
Justice and Criminal Issues 1%

Source: Freiwilliges Engagement in Deutschland 1999-2004.

1.3 VOLUNTARY ORGANISATION

A voluntary organisation is usually considered to be an organisa-
tion that is solely run by volunteers e.g. a Verein, a self-help group or
a citizens' initiative. It can also be a not for profit organisation that has
some paid staff but also relies on the support of volunteers in order
to be able to carry out its activities, e.g. environmental organisations
like BUND (Friends of the Earth) or NGOs supporting refugees.

1.4 VOLUNTEER SUPPORT CENTRE

In many cities, Freiwilligenagenturen (volunteer centres) can
be found. They offer advice for people that are considering to vol-
unteer and consult charitable organisations that are interested in in-
volving volunteers. The Freiwilligenagenturen bring together
prospective volunteers and organisations that would like to involve
volunteers. Some of these agencies also coordinate voluntary serv-
ices, such as intergenerational voluntary services (Freiwilligendienst
aller Generationen) or voluntary social/ecological years (Freiwilliges
Soziales Jahr/Freiwilliges Okologisches Jahr), in which people com-
mit themselves for a set period of time to a regular voluntary activ-
ity with a set amount of weekly hours and educational seminars and
obtain a financial reimbursement. Sometimes these agencies are
run by paid staff, more often they are run by a team consisting of
paid staff as well as volunteers. There are different modes of fund-
ing for these agencies: some are funded by their local authority, by
religious welfare organisations like Caritas or Diakonie or by nonde-
nominational welfare organisations, while some maintain their inde-
pendence through the acquisition of their own funds. Generally,
welfare organisations play an important role in the field of volun-
teering and in support of volunteering, also outside specific volun-
teer centres. Therefore, these should be considered only as one
form of volunteer support in Germany. Many of these Freiwilligena-
genturen are member of the umbrella association of German vol-
unteer agencies (Bundesarbeitsgemeinschaft der Freiwilligenagen-



turen e.V.) in order to enable the exchange of information and ex-
periences and to jointly lobby for their interests. Apart from volun-
teer centres, there is another group of agencies that deal with vol-
unteering: in Germany, about 250 cities have a Seniorenbiiro, a sen-

ior citizens’ office. A Seniorenbiiro focuses on providing information
and advice on issues related to ageing and specific needs of this age
group. Additionally, it often functions as a volunteer agency for eld-
erly people.
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1 BACKGROUND, EVOLUTION AND DISTINCTIVE TRAITS

Because of historical developments, the German tradition of active civic society (Btirgergesellschaft) is rather
weak compared to other western countries. A large part of German history is marked by a separation between non-
political citizens and a strong and paternalistic state. This has had implications on politics, administration and behav-
ioural patterns of members of political communities. Subsequently, changes taking place in the development towards
a stronger civic society bring about alterations in the relationship between state and citizens. The interaction of the
state, economy and society/family sectors has to be looked at, if one wants to understand changes that have taken
place and currently take place concerning the role and function of the third sector. One concept that strongly influ-
ences the developments within the third sector is the Subsidiaritcitsprinzip (subsidiarity principle). Its main feature is
the clear priority that is given to not for profit organisations in the field of welfare services, which was fully developed
after the Second World War. The other important trait that exerts a lot of influence in Germany is its corporatist struc-
ture: the many links existing between the public sector at national, regional and local level and other actors, especial-
ly large (welfare) associations.

2 RooTts: BEFORE 1900

Doing something for the common good has a long tradition in Germany. The first foundations have been estab-
lished as early as the medieval times, especially for social and charitable purposes. About 180 foundations, set up in
the 16" century, still exist especially in the field of care and accommodation for the poor, elderly people and people
suffering from illness. Those are the oldest forms of civic involvement that continue to exist nowadays.

From the beginning of state modernisation in the 17" and 18" century, German monarchs integrated third sector
organisations into German governance arrangements and cooperated closely with them in various policy fields.

At the beginning of the 19" century, the Stein-Hardenbergschen-Reformen in Prussia advanced the self-adminis-
tration of local communities through various administrative reforms. The emergent bourgeoisie was included (not al-
ways voluntarily) in the local administration through honorary posts (Ehrenamt). Depending on what someone did,
“honour” could be achieved in areas beyond the professional career. Based on these traditions, the term Ehrenamt is
still used nowadays in the field of registered organisations (Vereine) and elected offices. Alongside the developments
in Prussia, there are still influential traditions in Southern Germany that have evolved at around the same time, such



as the Gemeindeliberalismus (Communal Liberalism) in Baden,
which also consisted of reforms that gave more rights at local level
and that forms the roots for traditions of civic activities still unfolding
their effects in today’s society.

The beginning of the era of the registered organisations can be
dated back to the mid 18" century. The foundation of organisations
was an important part of the emancipation process of the population,
because it offered a new form of organisation where one could join
or leave voluntarily. Organisations enabled the cooperation between
people beyond one’s own origin, religion, profession or possessions.
Therefore, this was an important contribution to the establishment of
a civic social order and to the generation of a new civic public ethos.
The 19" century saw the rise of the Vereine as the predominant form
of organisation in the third sector. To begin with, it was established
among the Biirgertum (bourgeoisie). Later on, its importance grew in
the workers’ and women’s movements.

However, the third sector in Germany developed in interaction
with the state, especially in areas where the feudal state and the bour-
geoisie shared interests, e.g. in the field of education, free trade and
economic development. The fact that the German not for profit sec-
tor has never developed a real opposition to the state marks a differ-
ence to other European countries, where there has been a separa-
tion." Therefore, the close cooperation between state and third sector
can still be observed today. One important development has been
the introduction of the German Welfare State by Chancellor Bismarck
in the 1870s. From then on, a contribution based insurance system
was launched by the state that took over a regulating role. The main
purpose was to safeguard workers against risks that were posed by in-
dustrial labour. The unemployed poor did not fall under state protec-
tion at that time and therefore had to be looked after by churches or

community charities. This way, a division of responsibilities was estab-
lished: caring for workers fell into the realm of the federal govern-
ment and other poor people were looked after by the local govern-
ment. This led to the rise of local social services and in addition to that
public institutions were set up. The welfare reform, which took place
in 1883, gave these welfare organisations a public status.

3 THE BRIEF CENTURY: 1900 - 2000

In the course of the 20" century when equal rights for everybody
in the field of politics, civil rights and the social sphere were granted
by the state, women were also granted the same rights and opportu-
nities for societal participation. Due to German historical develop-
ments there has always been a close link between voluntary activities
and social involvement. The churches played a big part in this devel-
opment fostered by the relative weakness of the German bourgeoisie
when compared to other countries. In the 1920s, many charity groups
were united under national umbrella organisations, e.g. Caritas
(linked to the Catholic Church) and Diakonie (linked to the Protestant
Church). The period of the Weimar Republic was also the era when
registered organisations (Vereine) reached their peak. The principle of
subsidiarity, which has its origins in the frictions between secularity
and religion, developed fully after World War 1. Its main characteris-
tic is that it gives priority to not for profit services over public services
in the field of social services. This facilitated the development of large
welfare-organisations.” In order to carry out the tasks assigned to
them, the welfare-organisations are entitled to receive public funding
to be able to sustain their services.

During the period of National Socialism, the liberalism of local ad-

' Salamon L. M., Anheier K., Seibel W., “Defining the Nonprofit Sector: Germany”, Working Papers of the Johns Hopkins Comparative Nonprofit Sector Project, 1993,

p.3.

? The other four largest welfare organisations in Germany are Partitdtischer Wohlfahrtsverband (Association of Non-Affiliated Charities), Arbeiterwohlfahrt (Worker's
Welfare Organisation), Deutsches Rotes Kreuz (German Red Cross) and Zentralwohlfahrtsstelle der Juden in Deutschland (Central Welfare Agency of Jews in Ger-
many). Those organizations together with Caritas and Diakonie range among the largest not for profit organisations worldwide.
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ministration was disturbed and centralised structures were introduced,
in 1935, with the Gemeindeordnung. Nevertheless, the local and re-
gional identifications remained strong. During National Socialism, the
number of registered organisations founded decreased. This was due
to the fact that registered organisations and non-governmental organ-
isations were subject to enforced (political) conformity (Gleichschal-
fung) and most non-governmental organisations were banned. The
rise of free registered organisations restarted in the early days of the
Federal Republic of Germany and began to stagnate in the 1960s and
1970s. In the German Democratic Republic (GDR), registered organi-
sations pursuing their own interests were banned. There were so-
called voluntary activities that were imposed by the Sozialistische Ein-
heitspartei Deutschland-SED (Socialist Unity Party of Germany), which
cannot be considered voluntary in the usual sense of the term. On 3
October 1990, the two German states were reunited. The former GDR
adopted the legal and institutional system of the Federal Republic of
Germany with the signature of the Unification Treaty. After the end of
the rule of the Socialist Unity Party, in Eastern Germany there was an
immediate rise in the foundation of registered organisations, which
has decreased again at present. It can be said that, in general, the de-
gree of civic organisation in the Eastern part of Germany is lower.

In the 1960s, freie Wohlfahrtsverbénde (free welfare associa-
tions) were the most important providers of social services apart from
the government in Western Germany. In due course, professionals
like social workers have started to replace volunteers and clerical per-
sonnel that were active in the field beforehand. This explains the
growing trend in professionalisation of registered associations that
can be observed, especially in the fields of social services, health and
education. The New Social Movements and self-help groups started
their success in the 1970s and have become very important for the
German welfare state during the economic crisis because of their
manifold political and solidarity activities in the fields of unemploy-
ment, homelessness, feminism, ethnic minorities or environmental
protection. In the 1990s, two keywords have exerted strong influence

on welfare organisations: Marktorientierung (market orientation) and
Wettbewerbsneutralitcit (neutrality of competition). These two princi-
ples, that were statutory regulations imparted by the European Union,
asked for the mainstreaming of welfare-organisations and private en-
terprises e.g. in the area of care. These regulations caused a decrease
of the market shares of welfare organisations, which in consequence
lead to a decrease of the role that volunteering plays in this sector and
at the same time caused a rise of business principles in the sector.

4 WHERE WE STAND: 2001 - 2008

Civic Engagement (Birgerschaftliches Engagement) is consid-
ered as one essential requirement for the cohesion of society by the
German government. Therefore, German parliament has established
a study commission on the Future of Civic Activities in 1999. Its aim
was to carry out a thorough analysis of the third sector in Germany,
to help promote civic activities and to contribute to the further devel-
opment of civil society. An analysis of the status quo and the devel-
opment of recommendations for future developments were at the
core of the work of the study commission. In 2006, a subcommittee
was installed in the German Parliament (Unterausschuss) that was al-
located the task to work on the implementation of the study commis-
sion's recommendations.* Within the analysis of the study commis-
sion not only the manifold forms of citizens’ civil engagement should
be looked at, but also the socio-political dimensions. One central ob-
servation has been an alteration in the motivations for volunteering.
In the past, people were dedicated to one organisation, and volun-
teered for it most of their lives. In the meantime, there has been a
shift towards a kind of volunteering that is rather project-based, which
takes place more spontaneously and which should fit to the individ-
ual personal circumstances. Self-reliance and self-determination have
gained importance and since volunteering is associated with the aim
of pursuing these interests, it also poses new challenges for more par-

* For detailed information, please refer to Ausschuss-Drucksache 16(13)013 www.bundestag.de/bundestag/ausschuesse/a13/buerger_eng/eins_beschluss.pdf



ticipation. These tendencies at micro-level have to be reflected at
macro-level as well. Therefore, the strengthening of civic society
(Biirgergesellschaft) has been defined as one of the political reform
processes that should be worked on. The concept of civic society
(Brgergesellschaft) consists of a network of self-organised, voluntary
associations and is an area of action in between the state, economy
and family sectors. Within these sectors, new paths have to be ex-
plored that tackle the separation of a political public and a non-polit-
ical private-sphere, which will create new options to overcome tradi-
tional corporatist structures and bureaucracy. The state has the re-
sponsibility not only to support civic engagement, but to protect and
foster it, which implies that a new relationship between state, econo-
my and society has to evolve, where civic engagement plays an im-
portant role. Enterprises that act responsibly in the community form
part of civil society as well and have to find their role as good citizens.

If one compares the status quo in Germany to that of other coun-
tries, a high level of state regulation and a lack of self-confident civic
traditions have to be stated. This poses difficulties for stakeholders in
the field of civic engagement to enforce interests against being taken
over by the state, by professional structures and by large bureaucrat-
ic organisations. Therefore, public bodies are requested to open up
for more participation and to respect the autonomy of self-organised
society. In this context three factors play an important role:

+ High dependence on public funding: self-financing through do-
nations, foundations and the like is not well developed.

»  Dominance of large and powerful associations.

High level of professionalisation within the social sector.*

In order to support networks and organisations that act within
the third sector and to pool the various activities, the Bundesnetzwerk
Biirgerschaftliches Engagement-BBE (National Network for Civic En-
gagement) has been founded in 2002.

Generally, the following recommendations for action were devel-
oped by the study commission:®
Further development of public bodies and organisations within
civil society, in order to generally agree on adequate support of civic
engagement, which requires changes within these organisations and
in the way they act externally.
*  Development towards a citizen-oriented administration, with
more open communication and transparency.
«  Strengthening of societal participation, e.g. more direct democra-
cy on the local level and national level.
Further improvement of the acknowledgement of voluntary ac-
tivities and of qualification of volunteers.
«  Creation of networks and infrastructure that can act as a service
centre for people interested in volunteering, as well as organisations
interested in involving volunteers and in lobbying for the cause of vol-
unteering at local, regional and national level.
«  Stronger inclusion of enterprises as stakeholders within the civic
society via Corporate Citizenship, which enables companies to con-
tribute to solving societal problems as members of society (good cor-
porate citizens).
« Changes in the law concerning public benefits (Gemein-
niitzigkeitsrecht) and the law concerning donations (Spendenrecht).
* Improvements concerning liability and accident insurances for
volunteers and some changes concerning tax-free reimbursement for
expenses that occur while carrying out the voluntary activity.
+  Gaining more knowledge about civic involvement and its role
within civic society through further empirical research and develop-
ment of theories.
«  Stabilisation of civic engagement, e.g. through the implementa-
tion of a commission within the German parliament and cooperation
between different departments.

* Enquete-Kommission Zukunft des Biirgerschaftlichen Engagements, Deutscher Bundestag, Bericht; Biirgerschaftliches Engagement: auf dem Weg in eine zukunftsfd-

hige Biirgergesellschaft, Opladen, Leske-Budrich, 2002, p.8-9.
> Ibidem, p. 97-98.
¢ Ibidem, p. 19-26.
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In the past years, an area that can be called Engagementpolitik
(politics of engagement) has evolved. Its importance is still relatively
modest, compared to the importance other (traditional) stakeholders
have in the field of civic engagement and third sector politics.” Never-
theless, a National Forum has recently been launched and a report-
ing system has been implemented both aiming at engaging federal
public activities in national politics of involvement (Nationale En-
gagementpolitik). Voluntary Services are constantly gaining more and
more importance and also new kinds of voluntary services have been
established recently. Already well-known and established are the Frei-
williges Soziales Jahr (Voluntary Social Year), Freiwilliges Okologis-
ches Jahr (Voluntary Ecological Year), FSJ Kultur (Voluntary Social
Year in the Field of Culture). In 2009, about 38,000 young adults have
taken up such a service either in Germany or abroad.

Additionally, the programme weltwdrts (Development Volun-
teers Service) was launched two years ago by the Bundesministerium
fir wirtschaftliche Zusammenarbeit und Entwicklung (Federal Min-
istry for Economic Cooperation and Development). In 2008, more
than 2,200 young adults started this voluntary year abroad. Only re-
cently another voluntary service has been introduced by the Auswir-
tiges Amt (Federal Foreign Office), which is called Kulturweit (Bridg-
ing Cultures) with nearly 200 young people taking up their voluntary
service soon. In the future, more attention should be paid to those
voluntary activities taking place in the informal realm. So far, volun-
tary support taking place in the family or for friends is not regarded
as a voluntary activity according to the definitions given for volunteer-
ing. If involvement in the field of social services gains importance in
the future, supporting other people, either through formal or infor-
mal volunteering, will become something to be considered by stake-
holders at all levels. Especially in the field of care at an informal lev-

el, a supportive infrastructure is considered to be important.®

The question of monetary compensation for voluntary activities
is at present being controversially discussed in Germany: Where
should the line be drawn between the reimbursement of expenses
and payments? This issue in particular is being discussed with regards
to voluntary services (Freiwilligendienste) that have attracted an in-
creasing number of volunteers in the past years. On the normative
level, there are different attitudes: some researchers and politicians
support the idea of paid voluntary activities, others emphasise that
volunteering by its nature cannot be something one receives payment
for. One approach is to focus on a semantic differentiation and to
consider activities for the Gemeinwoh/ (common good) as a volun-
tary activity that either can be practiced as a paid or unpaid activity.

5 VOLUNTEERING NOW (INTERVIEWS)

The interviewees agree that volunteering currently plays an im-
portant role in Germany. It is believed that volunteering receives
recognition within society and that the framework for volunteering has
improved over the past years. The influence not for profit organisa-
tions can exert on some political discussions and decision-making
processes also illustrates their importance, e.g. in the field of environ-
mental protection or social policies. Furthermore, volunteering is also
done for one’s own personal fulfilment, not only with the aim of do-
ing something beneficial for others. It will be interesting to observe fu-
ture developments, e.g. in how far the infrastructure for volunteering
will be further improved, whether opportunities will be created that
enable more people to volunteer and whether a stronger recognition
of voluntary activities by employers will be shown. In that respect,

7 Olk T, Klein A., “Engagementpolitik: ein neues Politikfeld und seine Probleme”, Biirgergesellschaft als Projekt: eine Bestandsaufnahme zu Entwicklung und Férderung
zivilgesellschaftlicher Potenziale in Deutschland, edited by Bode 1., Wiesbaden, VS Verl. fir Sozialwissenschaften, 2009, p.24-25.
¢ Bundesministerium ftr Familie, Senioren, Frauen und Jugend (ed.), Bericht zur Lage und zu den Perspektiven des biirgerschaftlichen Engagements in Deutschland,

2009, p.149.



some people interviewed stated that they notice a difference in what
politicians promise and what actions are taken in the end. Although it
was appreciated that Germany is a welfare-state, it was concluded that
the state cannot take on all duties and some areas should be left to
volunteers. Many services also would not function without the active
contributions of volunteers. This also raises the question of the role the
state can play in many social services due to a crisis of the welfare-state
and the question of how these services shall be funded, now and in
the future. Partly the distinction of voluntary and paid work has been
mentioned: there is an area that cannot clearly be defined as either
voluntary or paid work. The future will show whether a new kind of
volunteering that includes some monetary compensation will be intro-
duced or whether volunteering will remain unpaid work.

Who took part in the interviews agreed that volunteering should
play an important role within society. Acknowledgement of the volun-

teers should be guaranteed, either by showing appreciation or also by
providing volunteer cards that offer reductions for certain services.
Generally, volunteering should be something that everybody does
and that is not mainly carried out only by certain societal groups,
though it was emphasised that there should be no coercion to take
on a voluntary activity. Also, volunteers should not get the impression
that they are needed because limited financial means of the welfare-
state require the support of volunteers in areas previously covered by
professionals. A completely different aspect is that of normative ex-
pectations that go along with volunteering: generally, volunteering is
considered to be something positive. This can be a danger because
for example right-wing extremists offering youth work on a voluntary
basis are volunteers as well, but they follow a cause that is not desir-
able. Therefore, the definition of basic values that should go along
with volunteering should be considered.
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1 OVERVIEW OF LAWS AND REGULATIONS

From the perspective of political sciences, the third sector is understood as a pluralistic entity of public organisa-
tions and groups based on voluntary activities of citizens aiming at the accumulation of social capital in different ways
and representing aspects of common welfare against the state or in public frameworks. In Germany, institutions of the
third sector include charities (Wohlfahrtsverbdnde), environmental associations (Umweltverbdnde), human rights or-
ganisations (Menschenrechtsorganisationen), churches and other civil society organisations such as registered organ-
isations (Vereine), citizens' initiatives, foundations, etc. There is a lot of diversity in the shape and structure of these
NGOs in the third sector. This diversity is historically grown and rooted in the so called Gemeinniitzigkeitsrecht (Char-
ity Law), which is part of the German tax laws. It is typical of the German legal system that different legal regulations
apply to different organisational forms, areas of charity activities and civic involvement. An important foundation for
the self-organisation of citizens has been established through the constitutionally secured freedom of association and
the law of association in the German Civil Code (Btirgerliches Gesetzbuch-BGB), essential for third sector organisa-
tions. The accreditation of their charitable status and the resulting privileges are determined through fiscally recognised
public benefit service.

The most relevant legal regulations are the following:

«  Constitution. Section 8,9 of the Grundgesetz (GG) Basic Law for the Federal Republic Of Germany: Freedom of
Association and Freedom of Assembly (Koalitions- und Versammlungsfreiheit).

Civil code. Section 21 in the German Civil Code (BGB): Association Law (Vereinsrecht).

+  Charity Law. Section 55 in the Abgabenordnung: Fiscal Code.

1.1 HISTORICAL OVERVIEW OF THE LEGAL FRAMEWORK

There is a long tradition of the third sector and civil society in Germany. Of particular importance are the so called
Wohlfahrtsverbdnde (charities) which are the most essential stakeholders, from an economical perspective as well as
in the role they play in providing the infrastructure for voluntary work. The roots of charities and their legal privileges
can be traced back to the 19" century. They play an important role within the denominational charities (Caritas and
Diakonie), The German Red Cross (Deutsches Rotes Kreuz), National Association for Workers” Welfare (Arberter-
wohlfahrt), the Association of Non-Affiliated Charities (Paritdtischer Wohlfahrtsverband) and the Central Welfare



Agency of Jews in Germany (Zentralwohlfahrtsstelle fiir Juden in
Deutschland). Their importance was acknowledged and outlined in
the German Social Law after World War Il in connection with the so
called principle of subsidiarity. With regulations on competition under
European law increasingly being applied and also affecting the social
sector, the privileges for charities have been limited. Voluntary work
and organisations of citizens on a local level root in the Stein-Harden-
berg administrative reform of the late 18" century, which even today
is characterised by communal self governance and organisational
structures.

From the late Seventies onwards, privileges under Tax Law for
public benefit organisations have been differentiated and privileges
under Income Tax Law for income from public benefit activities were
developed alongside the Income Tax Law Reform.

The area of voluntary work was subject to a detailed analysis in
the late Nineties within the work of the Study Commission on the Fu-
ture of Civic Activities.” Following this enquiry, privileges under social
law were outlined, in particular for volunteers (inclusion in the statu-
tory accident insurance). Meanwhile, liability insurance coverage,
which volunteers used to lack, has been fully secured by the federal
states in the federalist structured Republic of Germany. In 2007, the
German Ministry of Finance initiated the law for further strengthening
civic activities that was passed by the German Bundestag. Through
this law, additional tax-based privileges of income and expenses relat-
ed to voluntary work were implemented. Further improvements for
volunteers were achieved in 2009 by the Biirgerentlastungsgesetz
(Law for Relief of Citizens) and other detailed legal regulations as well
as regulations on youth volunteer services in 2008 (Jugendfreiwilli-
gendienste), that particularly affect the intergenerational volunteer
service (such as the opportunity to receive child benefit and the safe-
guarding of accident insurance). Finally, legal regulations on liability

for members of the managing committee were defused to their ben-
efit (abandonment of the debt-independent liability in fiscal law).
However, a frequently requested fundamental reform of Charity Law
that includes an extensive division of the Charity and Fiscal Law has
not yet been carried out.”

1.2 NORMS SUPPORTING VOLUNTEERING

German law supports voluntary activities and voluntary organisa-
tions in various ways while the legal position is complicated and pri-
marily dominated by Tax Law. At the same time, there has been a
growing commitment by the German legislature in the last years to
further promote the advancement of the legal structure for voluntary
activities.

1.2.1 SocIiAL Law

German Social Law includes different forms of support and ap-
preciation of honorary duties, but also provides a guaranteed protec-
tion of volunteers. It is important under social law to distinguish a
non-paid activity and a partially paid activity (flat-rate expense al-
lowances). Even in the case of an insignificant payment being made,
a volunteer activity might count as employment liable to social insur-
ance. In connection with paid voluntary work (Monetarisierung), it
becomes harder to differentiate non-paid and paid activities in the
voluntary sector. One of the most important legislative innovations of
the last years is the inclusion of volunteers in the legal accident insur-
ance according to Code of Social Law - SGB VIIL." In case of an acci-
dent or an injury, volunteers are entitled to the services of an accident
insurance. Activities in the voluntary sector aren't recognised for re-

* See Deutscher Bundestag, Bericht der Enquete-Kommission Zukunft des Biirgerschaftlichen Engagements, Deutscher Bundestag Drucksache 14/8900.
" See Strachwitz R. (ed.), Reform des Stiftungs- und Gemeinnditzigkeitsrecht. Ein Projektbericht an die Bertelsmann Stiftung, Arbeitsheft 13, Maecenata-Verlag, 2004.
"' Sozialgesetzbuch Achtes Buch (SGB VIII) Section 2, Subsection 1, No.5, 9, 10, 12, 17 SGB VI
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tirement pension purposes in German law. An exception is made in
the legal recognition of domestic care time, for caring for relatives in
particular, but also for volunteers in the care sector if their activity
comprises at least 14 hours per week. Civic involvement is also par-
tially included in employment promotion. Civic engagement may not
constitute integration into employment, but may also be performed
by unemployed persons. Unemployment and volunteer activities no
longer are mutually exclusive.” As a novel means of facilitating volun-
teer activities in the care sector, the German Care insurance includes
limited funds® that serve the promotion of civic activities in the field
of care. This does not promote payments for volunteers but is meant
to support professional local cooperation and procurement struc-
tures. The German health insurance receives similar support under
Social Law for promoting volunteer ambulatory hospice care.”

1.2.2 LABOUR LAW

If citizens pursue volunteer activities, they often conflict with their
duties as employees. German law includes a special work leave of ab-
sence for volunteer engagement in particular cases, such as the per-
formance of public elective offices at national, state or local level.” To
perform volunteer activities in the youth work sector, employees from
the age of 18 onwards can claim a special leave of absence of up to
12 working days a year. Special leave regulations are integrated in fed-
eral law, e.g. the exemption regulations for employees for causes of
youth work from 14 April 1980."

Honorary posts of public interest
There are different collective agreements and the right of work

" Sozialgesetzbuch Achtes Buch (SGB 1l Section118a.

®1n Sozialgesetzbuch Achtes Buch (SGB XI) Section 45d.

* According to Sozialgesetzbuch Achtes Buch (SGB V) Section 39a, Subsection 2.
*Section 48 GG (Grundgesetz), Section 160 WRV (Weimar Constitution).
BayRS 2162-3-K.

exemption and continued payment for some kind of volunteer activ-
ities that serve the safeguarding of public benefit causes. This is espe-
cially true for participation in election committees during public elec-
tions or the performance of public honorary posts, such as lay asses-
sor or juror, as well as honorary posts in the context of danger de-
fence (fire brigade, military, water or dike service).

2 PARTICIPATION IN PUBLIC POLICY MAKING

Typically, different political areas that also incorporate NGOs and
NPOs (Not for Profit Organisations) are structured corporatively in
Germany. That is especially true for the social sector. Charities and
self-help organisations are incorporated in a variety of panels accord-
ing to legal regulations, such as the health insurance system (organi-
sations for patients in the common federal committee) and the non-
governmental welfare organisations in the Federal Care Committee of
Care Insurance (Bundespflegeausschuss der Pflegeversicherung).
Through the Federal Network for Civic Engagement (Bundesnetzwerk
Birgerschaftliches Engagement) funded by the Federal Government,
a growing participation of not for profit bodies has been facilitated
which, however, is not legally protected. In the legislative process at
national and federal level, NGOs and NPOs are permanently in-
volved. Youth welfare organisations have a special status at local lev-
el since they are to be involved through the so called Child and Youth
Welfare Committee according to the Child and Youth Welfare Law
(SGB VIIT). New approaches in the governance-oriented local politics
assume that there will be a systematic participation of citizen initia-
tives, entities and other (civic) organisations in all relevant local polit-



ical areas, which will culminate in the concept of the citizens” commu-
nity (Bdrgerkommune). Some German communities have estab-
lished binding rules for participation of citizens within citizen initia-
tives. The so called Agenda 21 Process as well as the establishment of
the Aalborg Commitment attaches great importance to the participa-
tion of volunteers and volunteer organisations. However, these regu-
lations and commitment agreements are rarely regulated by law and
depend on decision making in local politics.

3 FISCAL POLICIES

German charity law is based on tax law guidelines and is also fol-
lowing the fiscal political logics.
3.1 TAX LIABILITY OF CORPORATE BODIES

In Germany, volunteer-involving not for profit organisations are
primarily organised as registered organisations. Not for profit organi-
sations qualify for exemption of corporate tax under certain condi-
tions for specific income,” if their activities focus on the not for profit
advancement of common good.

3.2 TURN-OVER TAX

In general, not for profit corporations are enterprises under Val-
ue Added Tax Law as long as they independently and sustainably

work towards realised income. There is no value added tax on dona-
tions and membership fees. In addition, the Value Added Tax Law
(UStG) includes a number of tax exemptions that are not connected
to the public benefit status but are nevertheless relevant for not for
profit organisations, such as:

+  Section 4, Subsection 12a: Rent and lease of property (relevant
for sport clubs and rental of sports ground against payment).

*  Section 4, No.18: Services of the charities unless they are directly
rendered to persons in need.

«  Section 4, No.20: Turn-over of cultural institutions.

«  Section 4, No.22a: Events that have an academic or educational
character, if the revenues are mainly used to cover the expenses.

«  Section 4, No.22b: Other cultural or sports events, provided that
charges consist in participant fees.

«  Section 4, No.25: Child and Youth Welfare Institutions.

3.3 CHARITY LAW

Tax exemptions depend to a large extent on the organisation’s
recognition as a public benefit body which is defined by certain crite-
ria of the General Tax Code (Abgabenordnung-AQ). The recognition
requires that a corporation is charitable (Section 55), exclusive (Sec-
tion 56) and directly applicable (Section 57), to pursue tax reducible
causes (beneficent or church causes, Section 51) and, by doing so, to
meet certain requirements. The criteria for tax exemptions need to be
recorded in the bylaws of an organisation. Section 52, Subsection 2
lists examples of public benefit causes, such as sports,” beneficent
causes,” Church causes.”

" Section 5, Subsection 1, No.9, Tax Law for Corporate Bodies (KGrperschaftssteuergesetz KtG).

®Section 52, Subsection 2, No.2, Sentence 1 AO (the promotion of non physical leisure activities can be recognised as sport like causes).

®Section 53 AO requires the activities to aim at the support of people in need with the goal to bring relief or resolve their emergency situation.

“They are pursued by a corporation when the activity is focused on the selfless promotion of a religious fellowship that is a corporate body of the public law, Section

54, Subsection 1 AO.
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Community organisations, local exchange trading systems or vol-
unteer agencies can't claim a charitable status if their goal solely lies
in mutual support. However, corporations and organisations that pro-
mote civic involvement are charitable. The privileges under Tax Law
that result from the status of charity do not cover every activity of a
charitable organisation, namely, not those of economic nature (Sec-
tion 64 AQ), which don't directly support the charitable causes of an
organisation (such as selling refreshments or food in sport clubs).

3.4 TAXATION OF CIVICALLY INVOLVED PERSONS
AND ENTERPRISES

If citizens are involved in a charitable organisation, they often car-
ry out work without compensation. Once they obtain allowances or
compensations for the work they accomplish, the question of taxation
of such fees is raised. Reimbursement of out-of-pocket-expenses is in-
significant under Income Tax Law if it only covers generated expendi-
tures (costs for travel, postal or telephone charges). Significant under
Income Tax Law is all other income including the so called reimburse-
ment expenses. If, for example, a volunteer sports trainer obtains a
regular reimbursement, this counts as income in Germany. However,
there are privileges under the Income Tax Law (EstG) for income from
voluntary activities. An important regulation in this context is found in
Section 3 No.26 EStG, the so called Ubungsleiterfreibetrag, an ex-
emption for trainers in specific contexts. Income from certain public
benefit activities is tax free up to a maximum of € 2,100 a year, pro-
vided that the activity is not performed in a professional context, pur-
sues the aim of public benefit and typically is of pedagogic nature. Ac-
cording to Section 3 No.36 EstG, income from care or domestic serv-
ices is tax free up to the amount of the prevailing allowance for nurs-
ing care in Germany, if carried out by relatives or volunteers in fulfill-
ing a moral duty towards the person in need. In general, expenditure
for civic involvement is not tax-deductible. In 2007, a legal provision
was passed in Section 33 EStG that includes a flat-rate deductibility for
expenditure amounting to € 300 per annum.

4 ROLLS AND REGISTERS

There is no nationwide register where registered organisations
(Vereine) are listed. Many cities and some regions or federal states
have a database where registered organisations in a certain area
can be looked up. Every Verein has to register at a local court if it
wants to have the legal status of eingetragener Verein (registered
organisation).

Verbdnde (associations) are also not registered nationally. There
are some databases (see Internet Resources) where associations can
sign up and be looked up. The German Bundestag also publishes a
list of Verbdnde once a year, but it is not a compendium of all asso-
clations.

Foundations can be looked up at several sources, but there is al-
so not one comprehensive source that includes all foundations regis-
tered in Germany (see Internet Resources). The same applies to com-
munity foundations (Biirgerstiftungen) for which you also find an In-
ternet Resource at the end.

5 LIST OF LAWS AND REGULATIONS

Basic Law for the Federal Republic of Germany, 23 May 1949 -
Grundgesetz fiir die Bundesrepublik Deutschland (GG)

German Civil Code (Association Law), 2 January 2002 - Birger-
liches Gesetzbuch (Vereinsrecht)

Law of Relief of Citizens, 16 July 2009 - Gesetz zur verbesserten
steuerlichen Berticksichtigung von Vorsorgeaufwendungen (Blrger-
entlastungsgesetz)

Tax Law for Corporate Bodies, 15 October 2002 - Kérperschaftss-
teuergesetz (KtG)

Value Added Tax Act, 21 February 2005 - Umsatzsteuergesetz
(UStG)

General Tax Code, 1 October 2002 - Abgabenordnung (AQO)

Income Tax Act, 8 October 2009 - Einkommenssteuergesetz
(EStG)



Code of Social Law VII, 7 August 1996 - Sozialgesetzbuch Siebtes
Buch (SGB VII)

Code of Social Law Ill, 24 March 1997 - Sozialgesetzbuch Drittes
Buch (SGB III)

Code of Social Law XI, 26 May 1994 - Sozialgesetzbuch Elftes
Buch (SGB X))

Code of Social Law V, 20 December 1988 - Sozialgesetzbuch
Fiinftes Buch (SGB V)

Code of Social Law VIII, 14 December 2006 - Sozialgesetzbuch
Achtes Buch (SGB VIII)

Weimar Constitution, 31 July 1919 - Weimarer Verfassung (WRV)
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1 ORGANISATIONAL FORMS

There are many different forms of voluntary organisations in Germany. Vereine (registered organisations) consti-
tute the most important kind of voluntary organisation. Further organisational structures are Verbdnde (associations),
self-help groups, Biirgerstiftungen (community foundations) and new social movements/independent interest groups.

The Verein is the predominant form of organisation within the field of volunteering. It covers a large range of ac-
tivities and can be regarded as a functional organisation for people who share similar interests, who want to join and
intend to work together on a permanent basis. Several surveys carried out in the mid 1990s came to the conclusion
that approximately 50 percent of the population in Germany over 15 belongs to at least one registered organisation.

Verbdnde are similar to federations and can be found within different areas. Certain professional branches can
associate themselves in a Verband, but also welfare organisations or special interest groups of individuals can do so.
A Verband mostly strives for the achievement of specific interests of its individual members or member organisations
and acts in the field of politics and policy-making. In some of these associations, the activities are carried out by vol-
untary involvement (Biirgerschaftliches Engagement), while others function with employed staff.

Genossenschaften (cooperatives) are another form of organisation that plays an important role in Germany. With
regards to third sector activities and voluntary involvement, Dienstleistungsgenossenschaft (cooperatives delivering
services) and Konsumgenossenschaften (cooperatives providing consumer goods) have to be mentioned. The aim of
cooperatives delivering services, e.g. for senior citizens, is to safeguard independence by mutual support. They can
function by a system in which members who are able donate time (by practical help) to members that need support.
The time they invest is recorded and when they are in need of support they receive it in exchange for their previous-
ly donated time. Cooperatives providing consumer goods are often established in areas with a low population densi-
ty. These regions very often do not have a supermarket nearby. Therefore, in the past years, many shops have opened
as retail cooperatives based on voluntary initiatives that supply people with food and daily goods, for which they oth-
erwise would have to travel long distances.

Self-help groups are run by people who share similar problems or interests, most commonly in the field of health,
(chronic) illness, disabilities or difficult circumstances. It has been estimated that there are about 70,000-100,000 self-
help groups in Germany. In 2003, a health survey showed that approx. 9% of the adult population participates in such
groups. The main purpose of these groups is to exchange information and share experiences, as well as mutual sup-
port and motivation. Some groups also reach out to the public for the purpose of awareness-raising, supporting re-
search or lobbying for their political interests. Many of these groups are also registered organisations (Vereine), but



they also function without any legal status as a loose network of peo-
ple. They are all run on a voluntary basis.

Biirgerstiftungen (community foundations) have started to
spread all over Germany. This approach has been adapted from the
United States of America. In contrast to classic foundations, every citi-
zen can become a founder in a Biirgerstiftung. A Biirgerstiftung is run
by citizens of one city and serves the purpose of enhancing the quali-
ty of life at local level. Its participatory approach marks out its major
difference from other foundations. Depending on the aims of the re-
spective community foundation, projects in the community are sup-
ported and profit from being independent. Volunteers play an impor-
tant role for community foundations. About 150 community founda-
tions have been established in Germany since 1997. More than 10,000
citizens have become donors in the meantime, the total assets mount
up to approx. 75 million Euro. Notably, from the 1960s onwards, spe-
cial interest groups like Biirgerinitiativen (citizens' initiatives) have
started to prosper in Germany. They were founded in order to advo-
cate for certain topics, especially in the field of the peace-movement,
social equality and environmental protection and aimed at finding new
organisational structures that differed from the established Vereine. In
the 1980s, the so called Neue Soziale Bewegungen (new social move-
ments) started to develop and created a new system of voicing politi-
cal interests next to the established political parties. Nowadays, Birg-
erinitiativen are founded for a large variety of issues like urban plan-
ning or traffic planning and are always run by volunteers.

2 RULES AND FUNCTIONING

2.1. OVERVIEW

As mentioned above, there are different organisational structures
for not for profit organisations.

Vereine (organisations)
Vereine can be registered at the district court and subsequently

claim their legal status as eingetragener Verein (e.V.) (registered or-
ganisation). A Verein has to have at least seven members, if it wants
to be legally recognised. Among its members, a committee has to be
elected, that bears legal and financial responsibility for the actions tak-
en by the Verein. While all members of a Verein are considered to be
biirgerschaftlich engagiert (carrying out civic engagement), at least
three members of the board (chairperson, vice-chairperson, treasur-
er) also hold an Ehrenamt (honorary post), since they have been
elected into that post. If a Verein is registered, its members can re-
quest their Verein to be recognised as a charitable organisation. This
status has to be granted by local tax offices. In that case, they may not
strive for profit and are allowed to hand out receipts for donations
that can be used for tax returns. Since there is no nationwide register
for Vereine, its number cannot be determined exactly. It is estimated
that there are more than 500,000 Vereine in Germany, half of which
are recognised as charitable.

Verbdnde (associations)

Verbdnde are also located in the realms between state, economy
and families/society and in so far share similarities with Vereine. Ad-
ditionally, many Verbdnde are also organised as a registered organi-
sation. However, there are differences with regards to their aims and
purposes. Associations usually pursue the interests of their members.
They are mostly active in the field of politics, such as economy/em-
ployment, social affairs, leisure/recreation or religion/culture/science.
In doing so, the organisations don't follow the agenda of civil society
in aiming to do something for the common good, but rather strive for
the realisation of their specific interests. Therefore, paid professionals
can usually be identified as main stakeholders within that organisa-
tional form and volunteering does not play an important role.

Genossenschaften (cooperatives)

In order to be recognised as a cooperative, an organisation has to
be registered and to establish a committee in the same way as it is re-
quired for registered organisations. In addition, a supervisory board has
to be established. Every cooperative has to be member of an auditing
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organisations for cooperatives that regularly checks the finances of its
members in order to protect the interests of its members and creditors.
Concerning the aims of a cooperative, two regulations are obligatory.
Firstly, all members of a cooperative are treated equally, regardless of
their contribution of capital. Secondly, it has to fulfil the terms of soli-
darity self-help while being organised like a private company.

Stiftungen (foundations)

Foundations are another organisational form that can be found
within the third sector. A main difference between organisations, as-
sociations (Vereine and Verbdnde) and foundations lies in the fact
that the former are based on people being actively involved. In con-
trast to that, a foundation has a material basis. While the decision-
making process in associations is ongoing and flexible regarding the
aims and activities of the organisation, the purpose of a foundation is
determined by its founder at the time of establishment and then re-
mains the same. Within the realm of Stiftungen (Foundations), com-
munity foundations (Birgerstiftungen) constitute an interesting sub-
group. Foundations, in general, do not involve volunteers to any great
extend, whereas community foundations do so. First of all, volunteers
contribute to the daily running of a community foundation. Secondly,
- an important characteristic of community foundations is to support
volunteers and charitable projects, often based on civic involvement.
Modern foundations, in general, are an important donor of capital for
the third sector. About one third of the German foundations actively
promote charitable purposes, e.g. run hospitals, museums, homes for
elderly people or other organisations. In order to set up a foundation,
the founder has to design a statute that defines the purpose of the
foundation and its processes. A Stiftungsrat (supervisory council) has
to be established that usually has five to fifteen members and controls
the actions of the community foundation. Additionally, a board is cre-
ated which is responsible for the daily running of the foundation or
delegates this to a third person. The board is elected by the supervi-
sory council. In order to register a community foundation, it has to be
approved by the regional government (Bezirksregierung). If some-
body wants to set up a foundation, relevant information and docu-

ments have to be handed to the regional government, e.g. name of
the foundation, its purpose, details about the organisational structure,
the assets of the foundation and information on the juridical form of
foundation that shall be established.

2.2 VOLUNTEER INVOLVING ORGANISATIONS

It can be said that only voluntary organisations and not for profit
organisations involve volunteers. It is not common for volunteers to be-
come active in profit organisations. However, enterprises increasingly
allow their employees to carry out a voluntary activity in their working
time, e.g. to get a few days of special leave for volunteering. Another ac-
tivity that has started to develop in the past years is “corporate volun-
teering”. This is one form of corporate social responsibility, i.e. corpo-
rate citizenship: the company takes on responsibility as a “citizen” in the
community it is located in and works for the common good on a vol-
untary basis. Corporate citizenship can take place by donating time,
knowledge or resources of the company. Another strand of corporate
volunteering is its implementation as a tool for human resources devel-
opment. In this case, employees volunteer in a charitable organisation
and receive some supervision with the aim of developing their social
skills or to train for leadership by means of volunteering.

3 RELATIONSHIP WITH PUBLIC SECTOR
3.1 OVERVIEW

Generally, organisations involving volunteers can act independ-
ently and are allowed to pursue the aim of their organisation. When
topics that are of interest to certain not for profit organisations are dis-
cussed at local, regional or national level, very often round table talks
or other methods are used to enable these organisations to voice
their interests. Sometimes, these organisations are also included in
decision-making-processes. In Germany, the public sector and third



sector organisations are closely interconnected at all levels (state, re-
gion, municipality). The origins of this close relationship have been
described in more detail in the chapter about the historic develop-
ments of the third sector in Germany. Due to the close links between
these two sectors, a discussion is currently in progress about the role
the state plays within third sector organisations. Corporatist structures
offer a high degree of stability, but they lack openness to react to new
developments. Changes have to take place within old corporate struc-
tures in view of current demographic changes in society which will re-
quire new stakeholders to react to the upcoming new needs and new
forms of social interaction (Gesellungsformen). Systems of gover-
nance have to be negotiated in order to find new and transparent so-
|utions for newly arising challenges. Possibilities are being discussed
on how Engagementpolitik (politics concerning volunteering) can be
established at state level in order to establish a framework for third
sector activities that safeguard the independence of the sector.
Several developments influence this discussion. Changes taking
place within the welfare system give rise to the importance of the
third sector. The delivery of social services that cannot be safeguard-
ed by the state any longer is partly allocated to social organisations
within the third sector and thus volunteering acquires new impor-
tance, becoming involved in activities that formerly belonged to the
realm of the welfare state. Recently, volunteering activities and a com-
pensation for them have explicitly been introduced within the social
law, especially in the care sector (see chapter on the legal frame-
work). For this reason, it becomes more and more important to clear-
ly define the roles that the state, economy and third sector should
have and to discuss which role civil society should play within that tri-
angle. One strategy might be to provide a solid financial infrastructure
for third sector organisations which then take over certain tasks on the
basis of self-determination. Nevertheless, attention has to be paid to
the risk of usurpation of social organisations and civil society taken
over by the state. Additionally, the question of what can be consid-
ered a voluntary activity has to be discussed: Especially in the areas of
care and social support there is a growing grey area between volun-
teering and paid work. Payment and expense allowances cannot al-

ways be separated clearly and wages of professional staff sometimes
do not differ much in amount from allowances for volunteers.

3.2 FROM OUR POINT OF VIEW
(INTERVIEWS AND QUESTIONNAIRES)

The experiences of interviewees vary, depending on how much
contact they have with the public sector, whether they act at local, re-
gional or national level and whether they are dependent on funding
from the public sector.

At local level, cooperation seems to be positive, even though fi-
nancial support is not always granted. But, apart from funding, coop-
eration at local level can also take place through the acknowledge-
ment of voluntary activities by the local authority, regular attendance
of meetings of voluntary organisations by representatives from the lo-
cal authority or by including the expertise of a voluntary NGO in po-
litical discourses. Cooperation between voluntary organisations and
the public sector is considered to be rather difficult when it comes to
funding. Sometimes, a lot of lobbying has to be carried out in order
to receive financial support. If it is granted, a lot of administration and
financial control is required, which is a burden for voluntary organisa-
tions. Depending on which public bodies have to be dealt with, there
is a good acceptance of the aims voluntary organisations strive for. On
the other hand, the voluntary organisations sometimes do not seem
to be taken seriously. Therefore, they would like to see a change in
the attitude of public bodies in so far as volunteering should be re-
garded as something positive by all organisations. Mostly, the rela-
tionship between organisations involving volunteers and the public
sector is considered to be positive by the respondents to the ques-
tionnaire, at the level where actual cooperation takes place, e.g. at lo-
cal level or in joint working groups. With regards to funding, needed
by many voluntary organisations, the dependence on the public sec-
tor is the reason for considering partnership work as very important.
One organisation answering the questionnaire emphasised the im-
portance for voluntary organisations to maintain their independence

123



124

germany

even though they may have to rely on public funding. According to
another respondent, volunteer centres generally are considered to be
part of civil society. Since civil society is considered as a crucial ele-
ment for democratic development, politics should support the volun-
teer sector and enable activities within civil society. A sound legal ba-
sis, public support and the appreciation by public bodies are reasons
for a positive relationship, but more dlarification in some legal aspects
would still be considered helpful.

It is considered to be of importance that the voluntary sector is

involved in the development of public policies. One reason for this is
seen in the growing importance of voluntary activities. But, at the
same time, it is stated that including volunteers in the creation of pub-
lic policies is not self-evident. One should make sure that volunteers
do not replace professionals, since volunteering should always be
something additional. At local level, the participation of the voluntary
sector is shown in the fact that in areas like urban planning, participa-
tion of citizens (nearly) always takes place. Voluntary organisations
and associations are involved to a large extent in these processes.



overview

1 RESEARCH AND STATISTICS HIGHLIGHTS

As illustrated in the chapter on the current situation in Germany, the study commission on the Future of Civic Ac-
tivities has played an important role in raising the topic of voluntary involvement and the role of civil society (Birg-
ergesellschat).

Besides the findings of the study commission, the survey on volunteering in Germany?” provides a vast amount
of information on the issue in question. So far, surveys have been conducted in 1999 and 2004. The next survey has
been carried out in 2009 and its results will subsequently be published. Important findings of these two surveys are
presented below. In 2004, 36% of the inhabitants of Germany have carried out a voluntary activity. This is an increase
of 2% in comparison to 1999.

Table 2 Volunteers and active citizens (2004)

Neither volunteer
nor active
30%

Volunteers
36%

Active, but without
a voluntary activity
34%

Source: Freiwilliges Engagement in Deutschland 1999-2004.

? Gensicke T, Picot S., Geiss S., Deutschland/Bundesministerium ftir Familie, Senioren, Frauen und Jugend, Freiwilliges Engagement in
Deutschland 1999-2004, Ergebnisse der représentativen Trenderhebung zu Ehrenamt, Freiwilligenarbeit und birgerschaftlichem Engage-

ment, Wiesbaden, VS Verlag fiir Sozialwissenschaften, 2006. 125
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More men (39%) than women (32%) volunteer in Germany.
However, the percentage of men has not changed in comparison to
the survey in 1999, whereas the percentage of women has risen from
30% in 1999 to 32% in 2004.

Volunteers can be found in all age groups. Nevertheless there are
some who volunteer to a larger degree than others:

Table 3 Volunteers in different age groups (in 1999 and 2004)

When asked whether people volunteer or whether they would be
willing to take up a volunteering activity, in 2004, there was an interest-
ing 3290 that are either prepared to volunteer or might possibly be will-
ing to volunteer. Attention should be paid to this group, since it shows
the potential for gaining new volunteers in Germany. In comparison to
1999, when this group amounted to 26%, this potential has risen.

70 years and older _ 20%
60-69 years _ 31%
50-59 years _ 390
40-49 years — 40%
30-39 years _ } i 36%
20-29 years _ 33%

e | 55

2%
37%
40%
42% 2004
W 1999
37%

330/0

37%

0% 5% 10% 15% 20%

250% 30% 3500 40% 45%

Table 4 Volunteering and readiness to volunteer

Source: Freiwilliges Engagement in Deutschland 1999-2004.

None of these
32%

36%

Possibily willing to volunteer
20% 12%

Volunteers

Prepared to volunteer

Source: Freiwilliges Engagement
in Deutschland 1999-2004.




People who volunteer have been asked how they found the or-
ganisation they volunteer for. It can be observed that in 2004, in the
former West German states, “being recruited” by people they knew
played the most important role. In unified Germany, this way of find-
ing the voluntary activity was relevant for 53%, whereas more people
found their volunteering activity on their own.

Table 5 Mode of recruitment of volunteers in the former West
German States

None of these
2%

Own initiative
3800

Recruited
by others
60%

Source: Freiwilliges Engagement in Deutschland 1999-2004.

Table 6 Mode of recruitment of volunteers in unified Germany

None of these
2%

Own initiative
450%
Recruited
by others
53%

Source: Freiwilliges Engagement in Deutschland 1999-2004.

Looking at the reasons for which people take on a voluntary ac-
tivity, the following answers were given.

Table 7 Motivations for volunteering, volunteers over 14
(agreement in percentage)

My voluntary activity is @ manner of political involvement

My voluntary activity consists of a task that needs to be done and
for which hardly anyone else can be found

44% 40%

With my voluntary activity | want to get together with other people

60% 35%

With my volunteering activity | want to shape society
at least on the small scale

66% 29%

0 10 20 30 40 50 60 70 80 90 100
%

totally partly ™ not at all

Source: Freiwilliges Engagement in Deutschland 1999-2004.
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Volunteers have many different expectations concerning their voluntary activity.

Table 8 What people expect from volunteering

Aiding own professional life

Tackling and solving own problems

Offering the opportunity of lobbying
for justified personal interests

Receiving acknowledgement
for own activities

Taking on responsibility and having
opportunities for decision-making

Expanding personal knowledge
and experiences

Doing something
for the common good

Helping other people

Getting together with nice people

Having fun

2. 200/0

_ 2. 20%

2.60%
_ 2.60%

2.80%

— 2.80%

3.30%

— 3.40%

3.50%
_ 3.50%

3.80%
_ 3 90%

4.10%
_ 4.10%

4.10%
— 4.10%

40/0

_ 4200

4.40%

I ———— 45000

0%  0.50% 1% 1.50% 2% 2.50% 3% 3.50% 4% 4.50% 5%

S

2004 B 1999

Source: Freiwilliges Engagement in Deutschland 1999-2004.




These expectations can also be categorised and it can be ob-
served that different age groups have different kinds of expectations
towards their voluntary activity.

Table 9 Types of expectations by category and age group

1999 2004 1999 2004 1999 2004

""""""""""" 1 T 2o gz
29% 3N

~ 429, i

14-30 years 31-45 years 46-65 years 66+ years

Interest based
[ Social Activity based
B Common good based

Source: Freiwilliges Engagement in Deutschland 1999-2004.

Even though many motives for volunteering and expectations to-
wards the volunteering activity are oriented on public-benefits, a per-
sonal benefit can be observed by many volunteers.

Table 10 Competences acquired, volunteers’ perspective. How
relevant are the competences acquired through volunteering?

66 years and older
34% 52% -
46-65 years
43% 46% .
31-45 years
o e .
14-30 years
55% 39% I
to a great extent to some extent [l not at all

Source: Freiwilliges Engagement in Deutschland 1999-2004.
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It also has been investigated in which kinds of organisations peo- In order to find out more about the general conditions volun-
ple volunteer. The outcome illustrates clearly the important role reg-  teers find in their organisations, they were asked what improvements
istered organisations play in Germany. they would wish for in the organisations they volunteer for and also

which support could be given by the state and general public.
Table 11 Organisational form of voluntary activities

Private organisation, 1 7%
Foundation, Others [N 5%

Political party, Trade union _ 502%

7%

Association (Verband) I o

State-based or 12% 2004

municipal organisation NG 11%

11%

B 1999

Groups, initiatives 139

Church or Religious 3 3 15%
organisations [N 1490

R — "1

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Source: Freiwilliges Engagement in Deutschland 1999-2004.
Table 12 Areas the organisation should improve, volunteers’ perspective

Better financial compensation 2%

for the volunteers NG 6

Better acknowledgement of | 2%30/0

volunteers by paid staff NG 320

Less burocratic compensation : : 3 33%
of expenses [ 34%

. i i i 0
Beter professionsl PP | o

Improved possibilities } } | 3500

for further education | 39%

M 1999

Better provision of permises 43%

and materials etc. [ IEE——— 46

Higher budget for certain | 63%
projects | 6300

0% 10% 20% 30% 40% 50% 60% 70%

Source: Freiwilliges Engagement in Deutschland 1999-2004.



Table 13 Areas the State should improve, volunteers’ perspective

Better public recognition,

Improved conditions for volunteers concerning

Better acknowledgement of voluntary activities

Stronger acknowledgement and more coverage

compensatin concerning taxes

concerning taxes

e g byawards  [INEEEGEG_——— 230

3
liability and accident inurances IR 2400

24%
1800

40%

opportunities for volunteering

as a professional internship | 47%
‘ ‘ ‘ ‘ 48% 2004
of voluntary activities by the media [ E EGEEEG— . 470%
Iy y W 199
.. o 449%
Improved marketability of financial 0
Ay 52%
- ‘ ‘ ‘ 43
Improved marketability of expenses || 560
| | | | | 5506
Better informations and consultancy about | — 570%
0% 10% 20% 30% 40% 50% 60% 70%

Outcomes of a study on the Situation of Volunteer Support Organ-
isations

In 2002, a survey initiated by the Federal Association of Volunteer
Centres (bagfa) investigated the present situation of Volunteer Sup-
port Agencies in Germany. 190 organisations active in the field of pro-
moting voluntarism received a questionnaire in 2001. 80 of them
filled in the questionnaire.? Concerning the funding of these agen-
cies, the survey clearly brought to light that the agencies base their
work on a mix of funds that is not secure. Therefore, many of the Vol-
unteer Support Agencies have to struggle to maintain their organisa-
tion on a yearly basis. Volunteers play an important role in the day to

Source: Freiwilliges Engagement in Deutschland 1999-2004.

day running of Volunteer Support Agencies. 72 agencies stated that
they work with volunteers whereas nine agencies solely involve vol-
unteers and no professional staff at all.* Depending on the number
of staff and its professionalisation, the range of services each agency
offers varies. Core services such as information about volunteering
and advice for prospective volunteers and for organisations that want
to involve volunteers are offered by all of them. Public Relations work,
qualification and education for volunteers, project development/im-
plementation and support for local participation processes are most-
ly carried out by agencies with professional members of staff that al-
so have a higher number of staff.

2Bundesministerium ftr Familie, Senioren, Frauen und Jugend (ed.), Ebert O., HartnuR B., Rahn E., Schaaf-Derichs C,, Freiwilligenagenturen in Deutschland. Ergebnis-
se einer Erhebung der Bundesarbeitsgemeinschaft der Freiwilligenagenturen (bagfa), Band 227, Schriftenreihe des Bundesministeriums fiir Familie, Senioren, Frau-

en und Jugend, Verlag W. Kohlhammer, 2002, p.37.
#|bidem, p.55.
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Table 14 Composition of Volunteer Support Agencies Annual Budget in 2001

cal funds 26%

\ by foundations
funds for 5%
employment
promotion
13%

Source: Freiwilligenagenturen in Deutschland. Ergebnisse einer Erhebung der Bundesarbeitsgemeinschaft der Freiwilligenagenturen (bagfa), 2002.

Table 15 Areas the organisation should improve, volunteers’ perspective

Information, advising

0
matching of volunteers 100%

Cooperation with/

. . 0,
consulting of organisations 94.9%

Networking in the

0,
third sector 81%

Public relation activities

. 96.2%
for voluntary service

Further education/qualification

0,
in the third sector 722

Development of projects 3 i ;
[ 70.99
for voluntary involment

Further areas of activity ‘ 25.3%

0% 20% 40% 60% 80% 100% 120%

132 Source: Freiwilligenagenturen in Deutschland. Ergebnisse einer Erhebung der Bundesarbeitsgemeinschaft der Freiwilligenagenturen (bagfa), 2002.



Table 16 Number of volunteers in the volunteer support agency

in total number in %
Total (agencies) 80 100
No volunteer 8 10.0
1 or 2 volunteers 20 25
310 5 volunteers 18 225
6 to 10 volunteers 17 213
More than 10 volunteers 17 213

Source: Freiwilligenagenturen in Deutschland. Ergebnisse einer Erhebung
der Bundesarbeitsgemeinschaft der Freiwilligenagenturen (bagfa), 2002.

Table 17 Number of full-time employees

in total number in %
Total (agencies) 80 100
No full-time employees 9 1n3
Up to 1 employee 32 40.0
Up to 2 employees 21 263
3 employees 13 16.3
More than 3 employees 5 6.3

Source: Freiwilligenagenturen in Deutschland. Ergebnisse einer Erhebung
der Bundesarbeitsgemeinschaft der Freiwilligenagenturen (bagfa), 2002.

Concerning the users of volunteer centres, women frequented
them more often than men, with 69% compared to 31%. If one looks
at the age groups of people visiting volunteer support agencies, the
largest group consisted of people aged between 50 and 65. The sec-

ond largest group ranged from 30 to 49 years.” Statistics of the Asso-
ciation of Volunteer Centres within Caritas and of other volunteer sup-
port agencies have shown that more than two third of the visitors at
the volunteer centre have not volunteered before. This proves to the
volunteer centres that their activities help to address people that oth-
erwise might not have become volunteers.”

Table 18 User groups of Volunteer Support Agencies

employees 26.35%

unemployed people 14.09%

pupils/trainees 5.43%

students 3.44%

retired persons 37.9%

Source: Freiwilligenagenturen in Deutschland. Ergebnisse einer Erhebung
der Bundesarbeitsgemeinschaft der Freiwilligenagenturen (bagfa), 2002.

*Bundesministerium ftr Familie, Senioren, Frauen und Jugend (ed.), Ebert O., HartnuR B., Rahn E., Schaaf-Derichs C, Freiwilligenagenturen in Deutschland. Ergebnis-
se einer Erhebung der Bundesarbeitsgemeinschaft der Freiwilligenagenturen (bagfa), Band 227, Schriftenreihe des Bundesministeriums fiir Familie, Senioren, Frau-

en und Jugend, Verlag W. Kohlhammer, 2002, p.75.
*|bidem, p.70.

133



134

germany

2 ECONOMIC AND STATISTICAL INDICATORS

Currently, there is a lack of knowledge concerning data about civic
engagement and the third sector in Germany. In order to gain more
knowledge, the project Zivilgesellschaft in Zahlen (Civil Society in Num-
bers) has been launched by several foundations.* Some figures pre-
sented in the Johns Hopkins Working Paper illustrate the importance of
welfare organisations in Germany.? In 1991, 68,466 institutions in the
area of health care, youth, family services and services for people with
disabilities, elderly and people on low income were run by welfare or-
ganisations. 70% of all family services, 60% of all services for the eld-
erly, 40% of hospital beds and 90% of all employment of people with
disabilities were provided by them. Employment in the third sector has
considerably gained importance in the past decade. It is estimated that
this sector employs about 3 million people. However, it has to be stat-
ed that a large proportion of these jobs are part time.”

2.1 FUNDING

The close relationship between the state and the third sector can
not only be observed in terms of subsidiarity. The funding of third sec-
tor organisations also heavily relies on public funding. The Johns Hop-
kins Comparative Nonprofit Sector Project compiled data on the funding
structure of the third sector in Germany. Around 64.3% of the finances
of not for profit organisations derive from public funding. Only 3.4%
come from donations and sponsoring and 32.3% consist of member-
ship fees or revenues generated by the organisations themselves. If one
takes a closer look, it becomes apparent that the dependence on public
funding varies between different sectors. Health care, education, re-
search and social services have the highest rates of public funding.

Table 19 Sources of income of the not for profit sector, 1990 and 1995

Field of Activity Public Funding % Donations % Organisations’ Revenues %
1990 1995 1990 1995 1990 1995
Culture and Leisure 16.8 204 94 13.4 738 66.2
Education and Research 69.9 75.4 2.0 1.9 28.1 226
Public Health Sector 83.9 93.8 2.6 0.1 13.4 6.1
Social Services 82.6 65.5 73 47 10.1 29.8
Environment and Nature Protection 23.2 22.3 37 15.6 731 62.1
Housing 572 0.9 0.0 0.5 42.7 98.6
Citizens" and Consumers' Interests 419 576 45 6.6 53.6 35.8

Source: “Defining the Nonprofit Sector: Germany”, Working Papers of the Johns Hopkins Comparative Nonprofit Sector Project, 1993, Chart 4.2.3.2.

* Stifterverband fir die deutsche Wissenschaft; Fritz Thyssen Stiftung; Bertelsmann Stiftung.
7Salamon L.M., Anheier K., Seibel W., “Defining The Nonprofit Sector: Germany”, Working Papers of the Johns Hopkins Comparative Nonprofit Sector Project, 1993,

p.19-20.

%Bundesministerium ftr Familie, Senioren, Frauen und Jugend, Bericht zur Lage und zu den Perspektiven des biirgerschaftlichen Engagements in Deutschland, 2009,

p.70.



Employment in the third sector

An analysis aiming to shed some light on employment in the third
sector led to some interesting findings. About 6% to 9% of employees
in Germany, 2.1 to 3 million people, can be found in the third sector.”
If one looks at these findings in more detail, it can be observed that
three quarters of all employees in the third sector are women. Two
other characteristics are that within the third sector, the percentage of
part-time jobs is much higher than in the public or private sector. Part-
time employment has visibly increased since 1996 and 2007 The oth-
er characteristic is the high quota of temporary contracts, which illus-
trate the dependence on public funding and the yearly budgets on lo-
cal, regional or national level. 70% of people that are employed in the
third sector have a temporary contract opposed to around 40% that
started under these conditions in the private sector.”

2.2 TYPES AND RANGE OF NOT FOR PROFIT ORGANISATIONS

So far, no reliable data is available allowing a detailed descrip-
tion of not for profit organisations in numbers. The project called
Zivilgesellschaft in Zahlen (Civil Society in Numbers) is expected to
publish the first data in 2010. Moreover, it was suggested that the lo-
cal registers for legal associations, foundations etc. should be
merged to national registers so that data can be obtained more eas-
ily in the future.

2.3 FORMS OF FUNDING AND PUBLIC ASSIGNMENTS

As described earlier, public funding plays an important role
within the third sector and also for organisations involving volun-
teers. Due to the federal system applied in Germany, many policies
at national level are interconnected to policies at state level. There-
fore, a clear distinction cannot always be made. Generally, it can be
said that at national level, primarily model programmes are imple-
mented and fiscal regulations, e.g. tax concessions for volunteers,
are made in order to set new impulses. Activities to provide an in-
frastructure for volunteering are mostly carried out at local level by
local authorities. Currently, the manifold activities taking place at the
different levels are not coordinated. Besides, there is no database
that offers an overview on the national or regional level providing
information about which ministries or authorities make available
funds for civil society organisations. Therefore, the amount of mon-
ey spent for civil society and organisations involving volunteers can-
not be established exactly. It is currently being discussed whether
and, if yes, how a specific area of Engagementpolitik (politics of vol-
untary involvement) should be developed. For this purpose, an ex-
pertise has been compiled on behalf of the Federal Ministry for
Families, Senior Citizens, Women and Youth by the Wissenschaft-
szentrum Berlin® that explores the current status of civic engage-
ment in Germany and that has developed policy recommendations
for future developments.

*Depending on how the third sector was defined the outcome differed. See Hohendanner C., Der Dritte Sektor in Deutschland. Eine Analyse des IAB-Betriebspanels,

2009, p.12.
*Hohendanner C,, ibidem, p.17.
*'Hohendanner C,, ibidem, p.18.

Bundesministerium far Familie, Senioren, Frauen und Jugend (ed.), Bericht zur Lage und zu den Perspektiven des biirgerschaftlichen Engagements in Deutschland,

2009, p.29.

Bundesministerium far Familie, Senioren, Frauen und Jugend (ed.), Bericht zur Lage und zu den Perspektiven des biirgerschaftlichen Engagements in Deutschland,

2009.
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National level

There are many programmes fostering volunteering at national
level. Apart from special voluntary services, there are programmes
that offer further education for senior citizens to become Senior Train-
ers, a qualification aiming at preparing elderly people to voluntarily
support not for profit organisations. Local authorities and regions
have received small funds as an incentive in the model programme
Aktiv im Alter (Active Ageing). This programme supports the estab-
lishment of projects that especially address senior citizens in order
achieve their voluntary involvement in the community and in order to
strengthen their political participation. Nearly all the model pro-
grammes that have been launched in the past years were implement-
ed by the Federal Ministry for Families, Senior Citizens, Women and
Youth.* Besides, there are funds in the framework of Bundesjugend-
plan (National Scheme For Youth Work) or Pflegeversicherung (care-
insurance) that offer financial support for voluntary activities.

State level

At state level, several federal states have initiated programmes
that aim at strengthening voluntary activities. States may make use of
different tools to foster volunteering. They may set up funding
schemes, set up rules for the framework conditions for volunteering to
some extent and develop strategies that correspond to the situation of
the respective state. In some states, for example, cities and villages
can join networks in which they share their experiences about foster-
ing voluntary involvement at local level. Programmes are offered qual-
ifying as multipliers for voluntary involvement aimed at supporting vol-
untary activities in not for profit organisations. The setting up of net-
works as a coordinating and supportive measure has proved to be es-
sential for helping to provide a volunteering infrastructure.

In many states, Ehrenamtscards (Volunteer Discount Cards) have
been launched or are intended to be. These cards are issued to peo-
ple that volunteer for a certain amount of time. They offer discounts
for cultural facilities, swimming pools and the like. Apart from this,
some federal states also support voluntary services and provide funds
for organisations to take part in these schemes. The focus varies in dif-
ferent states. Sometimes, families and education receive special atten-
tion; sometimes, sports or special attention is paid to providing a vol-
unteering infrastructure by financing volunteer centres, self-help of-
fices or senior-citizens' offices.

Local level

In many cities, community foundations have been set up in the
past years. These foundations aim at supporting not for profit activi-
ties in their field of action in order to provide finances in areas that
very often have difficulties in obtaining sufficient funding. Besides, lo-
cal authorities themselves play an important part when it comes to
funding not for profit organisations, e.g. sports organisations, youth
clubs, social activity clubs and the like, where manifold voluntary ac-
tivities take place. As described in the section about volunteering in-
frastructure, local authorities often make financial contributions to lo-
cal volunteer centres.

Civil Society Organisations

Within the field of civil society organisations, there are some ar-
eas like sports, culture, environmental and animal protection or self-
help that are mostly or even solely based on the activities of volun-
teers. Since these organisations, mostly organised as registered or-
ganisations (Verein), very often do not have professional staff, um-
brella organisations play an important role. They support the volun-

*Alist of model programmes implemented by the Federal Ministry for Families, Senior Citizens, Women and Youth is published in Bundesministerium fir Familie, Se-
nioren, Frauen und Jugend (ed.), Bericht zur Lage und zu den Perspektiven des biirgerschaftlichen Engagements in Deutschland, 2009, p.153-154.
*Enquete-Kommission Zukunft des Biirgerschaftlichen Engagements, Deutscher Bundestag, Bericht: Biirgerschaftliches Engagement: auf dem Weg in eine zukunftsfd-

hige Biirgergesellschaft, Opladen, Leske-Budrich, 2002, p.351.



tary organisation, provide qualification and offer a certain level of in-
frastructure. Within the field of social affairs like youth work, health
care, homes for the elderly and hospitals, a high level of profession-
alisation can be observed. Most of the time, these organisations are
run by paid staff and are supported by volunteers. These organisa-
tions run their own schemes to attract, qualify and support volunteers
that are involved in their organisation. Especially in the areas of youth
work, welfare and care for people with disabilities, it is not always easy
to define what can still be considered a voluntary activity.

Foundations

There are many foundations in Germany that also supply funds
for voluntary organisations. Some act at national, regional or local lev-
el. There is also a large variety of areas that are supported by these
foundations. Various databases on German foundations help not for
profit organisations to look for foundations that might be interested
in supporting their cause.

3 OF VOLUNTEERS AND ORGANISATIONS (INTERVIEWS)
3.1 MOTIVATIONS AND BARRIERS

All the interviewed volunteer in their organisation because they
want to make a difference to people benefitting directly from their
volunteering activity and to their respective organisations, shaped by
its volunteers. The personal motivation and the assumption concern-
ing the motivation of others fit together. The following motivations
were mentioned by the interviewees:
 Informal learning opportunities: developing new competencies,
facing challenges, thematic interests.

*  Altruistic reasons: wish to help and empower others, share one’s
own knowledge.

»  Personal gain: doing something together with others, getting to
know new people through volunteering, doing something meaning-
ful, advantages when looking for jobs.

«  Political interests: taking part in shaping an organisation, taking
part in the formation of societal change.

Barriers to volunteering were seen at two levels: one takes into
account the personal situation and attitude of people, the other fo-
cuses on the knowledge and promotion of volunteering. Concerning
the personal situation, a lack of interest, a lack of time and a fear of
commitment were the reasons that were mentioned most often. A
lack of public promotion of and lobbying for volunteering in general
and a lack of knowledge about access to volunteering possibilities
were regarded as one of the reasons for not reaching some poten-
tial volunteers at the moment. These people could possibly be ad-
dressed and attracted by campaigns and voluntary activities promo-
tion. Then, there are people who will not be motivated to take up
volunteering because of a lack of interest in their local surroundings
or society.

3.2 NEEDS AND CHALLENGES

The needs that were mentioned by the volunteers interviewed
centred around two key aspects. One focuses on the voluntary organ-
isation or the organisation involving volunteers itself and the other on
the framework for volunteering.

Concerning the organisations themselves, functioning structures,
resources to pay for some professional staff for coordinating tasks, as
well as education and training for volunteers were listed. Considering
the framework for volunteering, legal constraints, the lack of clear le-
gal regulations, insecure or insufficient financial conditions, the need
for insurances and dlarification of liabilities for the volunteers were
mentioned. For some organisations, it was considered important to
have a (paid) person that takes care of the administrative tasks, en-
suring overall coordination and continuity. Where funds are provided,
a less complicated administration of the funds was seen as desirable.
As for the recruitment of new volunteers, it was stated that the ever
growing pressure to perform and lack of time hindered the taking up
of volunteering by pupils or students. If volunteering were part of the
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official educational curriculum of children and young people, this
problem could be solved to some extent. As to the way organisations
work, the need to form strategic alliances with other organisations
and the gaining of importance in political processes were mentioned.
The difficulties encountered closely relate to the challenges posed to
the organisations the volunteers are actively involved in:

Fear of commitment because of lack of time and an uncertain fu-

ture poses a big problem when it comes to recruiting new volunteers.
*  Need to make clear that volunteering brings about chances for
personal growth and benefits and that it is not necessarily something
completely altruistic.

«  Stronger political participation alongside practical support for vol-
untary and volunteer-involving organisations from administration and
politics are considered to be helpful.



and coordination bodies

1 NETWORKS AND FEDERATIONS

There are many networks dealing with the issue of volunteering in Germany. Many of them are financed and co-
ordinated by the federal government, regional government or communities. This illustrates the fact that in Germany
the state plays a strong role within the third sector and provides funding for many networks that foster volunteering.
Nevertheless, some foundations put emphasis on volunteering and third sector issues and therefore provide resources
for research and practical work. Apart from this, there are also some independent networks that support groups of vol-
unteers dealing with the organisations’ issues, e.g. in the area of human rights politics, environmental protection, an-
ti-nuclear-power movement. Generally, it can be said that the emphasis can usually be placed in the following areas:
Volunteers support: infrastructure, knowledge, training, public relations materials.

Lobbying for the cause: presentation of activities and needs to politicians/ associations; development of strategies
or concepts to deal with current issues, e.g. paid voluntary work (Monetarisierung); acknowledgement of voluntary
activities.

Further information about some organisations that support volunteers can be found in the chapter Focus on Sup-
port Bodies. Additionally, the repertory of essential Internet Resources offers many addresses.

2 NETWORKING (INTERVIEWS)

Most voluntary organisations or organisations involving volunteers cooperate with other organisations. This can
take place at local level, when several organisations form networks to help improve their community or in order to
host certain events in cooperation with local actors. At larger level, national or international, a lot of cooperation takes
place with other organisations active in the same area of involvement. The cooperation can be, for instance, joint lob-
bying, supporting projects with human resources, offering facilities for other groups, sharing cross-sectional tasks or
sponsorship of a volunteer programme.

139



140

1 SUPPORT MEASURES (QUESTIONNAIRES)

In the past years, campaigns to raise awareness for volunteering
and new model programmes like the voluntary service for all gener-
ations (Freiwilligendienst aller Generationen) have been implement-
ed by the government. Nevertheless, there are still problems relating
to Germany's federal structure: many responsibilities and tasks are
shared by the state, federal states and local communities and, due to
this structure, questions concerning the enhancement of voluntary ac-
tivities are shifted from one level to the other with no one feeling re-
sponsible to deal with certain questions. Other respondents also state
the need to strengthen networking at national and local level. Con-
cerning the local level, the establishment of volunteer centres is con-
sidered to be successful. They seem to function well, the number of
newly founded volunteer centres continues to grow, even though
public funding for them is insufficient. One volunteer centre states
that questions of legal liability have been improved and also the ac-
knowledgement of voluntary activities seems to have changed for the
better. Nevertheless, financial allowances and structures for voluntary
involvement range on a low level.

2 VOLUNTEER SUPPORT CENTRES
Volunteer centres mainly serve the following purposes:

+  Functioning as information point for people that would like to re-
ceive information about volunteering or who are interested in becom-

ing a volunteer and in finding a suitable organisations to volunteer for.
»  Matching volunteers to suitable organisations.

+  Providing a contact point for organisations interested in working
with volunteers.

«  Offering qualifications for volunteers in skills like communication,
conflict resolution, public relations, team work, etc.

+ Lobbying for volunteering issues at local level.

Providing placements for set voluntary services, like Freiwilliges
Soziales Jahr (Voluntary Social Year), Freiwilliges Okologisches Jahr
(Voluntary Ecological Year) or Freiwilligendienst aller Generationen
(Voluntary Service for all Generations) and European Voluntary Service.
+  Acting as intermediary organisation for corporate volunteering.

* Implementing projects that promote volunteering in schools.

The nationwide list of volunteer centres obtainable at the Ger-
man National Organisation Of Volunteer Support Centres (Bundesar-
beitsgemeinschaft der Freiwilligenagenturen e.V.-bagfa) contains ad-
dresses of 300 volunteer centres in Germany. The organisation and
funding differ within the organisations. Volunteer centres can be fund-
ed by the community they are located in, some volunteer centres are
run by denominational or non-denominational welfare organisations
and some acquire their own funding through sponsorship from en-
terprises, project-related funds and donations.

In most cases, paid staff is responsible for the management of
the volunteer centre and is often supported by volunteers. Neverthe-
less, there are also volunteer support organisations that are solely run
by professional staff.
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German National Organisation [CoNTACT]

Bundesarbeitsgemeinschaft

of Volunteer Support Gentres der Freinligenagenturen (bagfa)
German National Organisation
of Volunteer Support Centres
Torstr. 231
10115 Berlin - Germany
tel. +49 3020453366
bagfa@bagfa.de
www.bagfa.de

bafga is the association of local and regional volunteer centres in Germany. The organisation acts as a nation-wide network and independ-
ent interest group of voluntary centres. The bagfa office in Berlin is the service point for professional and organisational support in the field of
volunteering. It promotes the foundation of volunteer centres as well as project and quality development. It offers opportunities for network-
ing and exchange for its 126 members. Besides, it holds a constant dialogue with politics, science and for-profit organisations in order to in-
form activities, current developments and needs in the field of volunteering and volunteer centres.

Member of Bundesnetzwerk Birgerschaftliches Engagement - BBE ( National Network for Civic Engagement).



QUESTIONNAIRES

hagfa German National Organisation of Volunteer Support Centres

® Territory covered

Germany

® \olunteers

none

® Gtaff

7 part time for volunteer support activities

® Volunteering support activities

Promotional Activities

Meetings and conferences

Fundraising Activities

Publications

Consulting and Assistance

Consultation concerning insurances
Project writing and presentation of bids

® Projects

Resource Centre (Kompetenzteam) for the Voluntary Service of all Generations.

» Rural Areas: implementation of a project that trains active volunteers in areas without
a volunteer support centre to act as volunteer guides that foster civic engagement within
their community.

» Migration: Working Group on migration that fosters exchange.

« Corporate Volunteering: Working Group in cooperation with some private sector companies.
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National Network for Givic Engagement [ConTacT]

Bundesnetzwerk Birgerschaftliches
Engagement (BBE)

National Network

for Civic Engagement
Michaelkirchstr. 17-18

10179 Berlin - Germany

tel. +49 3062980110
info@b-b-e.de

www.b-b-e.de

The National Network for Civic Engagement-Bundesnetzwerk Biirgerschaftliches Engagement (BBE) is a “trisectoral” network linking as-

sociations from the third sector, business/work life and federal/community institutions. It was founded following an initiative of the National
Council of the International Year of Volunteers (IYV 2001) on 5 June 2002. BBE meanwhile consists of 230 member organisations including
churches, unions, corporations, foundations and government institutions, as well as the full scope of the German civil society associations on
national level (with many of them being sectorial umbrella organisations). The cooperation within the network is based on mutual trust and
partnership, relying primarily on dialogue, cooperation and practical stimuli for the promotion of commitment and civic involvement. Every-
one involved benefits from the cooperation and moves closer to the common goal: strengthening civil society and civic engagement. Key ob-
jective is the improvement of the general legal, organisational and institutional conditions for civic involvement. BBE strives to encourage and
support concrete projects for actual practice in civil society, the state and business as well as to raise and activate political awareness. Specif-
ic focus is on:

Developing better qualifications and education for civic involvement.

Strengthening local civil society and support for local alliances.

Elaborating effects of the demographic change for civil society.

Expanding and further developing corporate citizenship of companies.

Promoting the civic involvement of migrants.

BBE wants to intensify the sharing of experience at national, European and international level and make the findings of academics and re-

search on the topic of civic involvement accessible to a broader public.

Member of
European Volunteer Centre (CEV)
Informal European Network of National Civil Society Associations (ENNA)



QUESTIONNAIRES

BBE National Network for Civic Engagement

® Territory covered

Germany

® \olunteers

none

® Gtaff

12 full time, 8 part time, 4 interns

® Volunteering support activities

Promoting Involvement BBE promotes civic involvement in all social areas and forms (e.g., in
social work and health care, sports, cultural activities, environment, education and academics,
politics and business). Civic involvement means holding an honorary post, doing volunteer work
or participating in self-help projects. People are involved in clubs, associations, political parties,
(avic) foundations, networks, citizens' initiatives or social movements.

Strengthening Cooperation BBE's work focuses on the model of an active civil society in which
citizens play a key role in shaping their communities. It wants to strengthen a sense of respon-
sibility, the involvement and the personal development of citizens, while creating new opportu-
nities to take part in making societal decisions and in shaping society.

Shaping the Civil Society Achieving these objectives means breaking down bureaucratic barri-
ers and improving the general legal conditions for involved citizens in the sense of a state which
enables and activates its citizens. Organisations and institutions of civil society must also open
up further to encompass citizens' activities and contributions. Moreover, it is essential to pro-
mote corporate involvement so that the acceptation of social responsibility by companies acting
as good corporate citizens grows. Thematic activities of the network are carried out in project
groups. They are kept completely open in the sense of unrestricted networking to enable con-
tributions of content and uncomplicated access for participation. The project groups work on a
broad range of topics and issues. This is where concrete projects and practical examples of pro-
motion of involvement are developed or launched.

National Forum for Engagement and Participation In Spring 2009, the Federal Ministry for
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QUESTIONNAIRES

BEE National Network for Civic Engagement

Family, Senior Citizens, Women and Youth (BMFSFJ) has taken the initiative to start a process
within the German Cabinet to develop a National Strategy for Civic Engagement. BBE was asked
to set up and coordinate a civil society forum to monitor and advice this process. This “Nation-
al Forum for Engagement and Participation” gathered around 350 third sector-experts and de-
livered a comprehensive agenda that will be considered by the German government and imple-
mented within the National Strategy. The National Forum will keep up its advisory function
alongside the political process throughout the year 2010.




Volunteer Support Centres ConTact

. - Verbund Freiwilligen-Zentren

within the German Caritas im Deutschen Caritasverband
Association of Volunteer Support
Centres within the German Caritas
Karlstr. 14
79104 Freiburg - Germany
tel. +49 761200153
freiwilligen-zentren@caritas.de
www.freiwilligen-zentren.de

The aim of the Association of Volunteer Centres within the German Caritas is the promotion of voluntary engagement and the responsi-
ble shaping of societal circumstances in Germany. Volunteer centres set a sign “against indifference” and promote a “culture of solidarity” and
by this contribute to the further development of the German Caritas in its role as a promoter of solidarity. The Association of Volunteer Sup-
port Centres is a union of volunteer centres in Germany and of one volunteer centre in Austria. The association is open to new members and
cultivates cooperation with many associations, working groups and networks that promote voluntary activities. The exchange of experience and
mutual support between staff of the different volunteer centres plays an important role. Currently the Association has 54 members.
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QUESTIONNAIRES

Association of Volunteer Support Centres within the German Caritas

CONSULTING AND ASSISTANCE

TRAINING
INFORMATION AND DOCUMENTATION

COMMUNICATION

® Territory covered Germany

® Volunteers 2

B Staff 2 part time

® Volunteering support activities PROMOTIONAL ACTIVITIES Promotional campaigns on mass media

Public events

Meeting and conferences

Festivals, expositions, fairs

Publications

Research divulgation

International volunteering and networking
European Voluntary Service

Courses, with or without stage

Information office

Books, manuals, leaflets

Magazines and periodicals

Videos

Collection of laws: regulations, fiscal norms, etc.
Database

Press release

Press conferences

Creation of special communication events
Presence in local and national newspapers
Presence on other media

Periodical publications or newsletters
Production of lecture notes, books, manuals
Own web-site

Networking




e.V. Volunteer Agency [ConTacr]

Freiwilligen-Agentur Halle-Saalkreis e.V.
Halle-Saalkreis e.V. Volunteer Agency
Leipziger Str. 37

06108 Halle (Saale) - Germany

tel. +49 3452002810
halle@freiwilligen-agentur.de
www.freiwilligen-agentur.de

Halle-Saalkreis e.V Volunteer Agency has been founded in 1999. It is an independent agency active in the development of civic engage-
ment. Its aims are the encouragement of civic engagement in organisations, institutions, schools, administration and companies in the region
of Halle. The Volunteer Agency acts as a link between interested citizens and organisations that might be interested in supporting a voluntary
service. Further aims consist of the promotion of volunteering, to create appropriate forms of voluntary services and to foster the social accept-
ance of civic engagement in order to develop a “new culture of engagement”. The activities take place in form of innovative, demand-orien-
tated and continuous forms of civic engagement in Sachsen-Anhalt and are developed by the agency together with partners. By means of proj-
ects, campaigns and lobbying, the Volunteer Agency makes a contribution to enhance the framework of civic engagement.

Member of
»  European Volunteer Centre (CEV)
*  Bundesnetzwerk Biirgerschaftliches Engagement-BBE ( National Network for Civic Engagement)
Bundesarbeitsgemeinschaft der Freiwilligenagenturen e.V -bagfa (German National Organisation of Volunteer Support Centres)
*  Landesarbeitsgemeinschaft der Freiwilligenagenturen (lagfa) Sachsen-Anhalt e.V.
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QUESTIONNAIRES

OF CIVIC ENGAGEMENT

CONSULTING AND ASSISTANCE
OF CIVIC ENGAGEMENT

TRAINING

INFORMATION AND DOCUMENTATION

COMMUNICATION

® Territory covered City of Halle and the Region Halle-Saalkreis in Sachsen-Anhalt

® Volunteers over 100

® Staff 4 full time / 2 part time

® Volunteering support activities PROMOTIONAL ACTIVITIES Promotional campaigns on mass media

Public events

Meetings and conferences

Festivals, expositions, fairs

Publications

Fiscal and administrative

Insurance

Legal and notarial

Project writing and presentation of bids
Training processes

Event organisation

Fundraising

Communication

International volunteering and networking
Courses, with or without stage

Individual classes or seminars

Information office

Magazines and periodicals

Database

Press release

Creation of special communication events
Presence in local and national newspapers
Presence in other media

Periodical publications or newsletters
Production of lecture notes, books, manuals
Videos and CDs

Own web site




Joint Voluntary Services gGmbH [Conact]

Paritétische Freiwilligendienste

Sachsen gGmbH

Saxony Joint Voluntary Services gGmbH
Am Brauhaus 8

01099 Dresden - Germany

tel. +49 3514916610
birgitta.mueller-brandeck@parisax.de
www.parisax-freiwilligendienste.de

The Saxony Joint Voluntary Services gGmbH was founded as a charitable not for profit company in 2005. It offers voluntary services that
are independent from any political parties and that are nondenominational. The not for profit company offers voluntary services for young peo-
ple aged between 15 and 27. Additionally, it follows current developments in the field of voluntary services and civic engagement in order to
consult people that are interested in voluntary activities comprehensively and to shape own services according to current developments. The
not for profit company considers itself as a partner for volunteers and organisations working with volunteers. The maintenance and improve-
ment of the framework for volunteering, of a culture of recognition are of importance for the organisation. According to the organisation’s phi-
losophy, every person that volunteers should be respected and the voluntary involvement be acknowledged.

Member of
*  Bundesarbeitskreis FSJ
+  FOJ, GUF and LIGA (Working Groups for the different forms of voluntary services, e.g. in the field of social affairs, ecology, intergenera-
tional voluntary services)
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QUESTIONNAIRES

Saxony Joint Voluntary Services gGmhH

INFORMATION AND DOCUMENTATION

COMMUNICATION

® Territory covered State of Sachsen
® Volunteers 191
® Staff 1 fulltime / 10 part-time
® Volunteering support activities CONSULTING AND ASSISTANCE Paid staff management
Communication
TRAINING Courses, with or without stage

Individual classes or seminars
Information office

Videos

Database

Press release

Own web site




Volunteer Centre [ConTACT]

Freiwilligen-Zentrum Augsburg
Augsburg Volunteer Centre
Philippine-Welser Str. 5a

86150 Augsburg - Germany

tel. 0049 8214504220
krell@freiwilligen-zentrum-augsburg.de
www.freiwilligen-zentrum-augsburg.de

The Augsburg Volunteer Centre aims to promote volunteering and to take part in shaping civil society in Augsburg. Since the foundation
of the Alliance for Augsburg (Btindnis fiir Augsburg), the volunteer centre closely cooperates with this local network that fosters volunteering.
The volunteer centre offers information and advice to people, that are interested in volunteering and informs them about possible activities
which they can take part in. There are many areas people can get involved in as a volunteer, e. g. in the field of social affairs, cultural activities,
religious activities, ecology, sports and the like. The Volunteer Support Centre informs and advises about possibilities for volunteering in many
areas; advises public organisation, projects, initiatives that consider to work together with volunteers; supports projects based on volunteering
in the framework of Werkstatt freiwilligen Engagements (workshop of voluntary involvement), which includes the conceptualisation, organisa-
tion and PR of projects.

Member of
 landesarbeitsgemeinschaft der Freiwilligen-Agenturen und Freiwilligen-Zentren in Bayern (Regional Bavarian Association of Volunteer
Centres)
Verbund Freiwilligenzentren im Deutschen Caritasverband (Association of the Volunteer Centres of Caritas Germany)
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Augshury Volunteer Centre

® Territory covered

City of Augsburg

® \olunteers

32

® Gtaff

1 fulltime / 4 part-time

= Activities

SOCIAL ASSISTANCE

CULTURAL AND CULTURAL GOODS

CITIZENS RIGHTS AND TUTELAGE

Social Secretariat

Support for Learning

Work orientation

Attendance in museums and art/historic sites
Tutelage of citizens and participation

® Volunteering support activities

PROMOTIONAL ACTIVITIES

CONSULTING AND ASSISTANCE

Promotional campaigns in mass media
Public events

Meetings and conferences
Philanthropic events

Cultural events

Fundraising activities

Festivals, expositions, fairs

Publications

Research divulgation

Fiscal and administrative

Insurance

Legal and notarial

Paid staff management

Management (of volunteers)
Technology

Project writing and presentation of bids




QUESTIONNAIRES

Augshurg Velunteer Centre

CONSULTING AND ASSISTANCE

TRAINING

INFORMATION AND DOCUMENTATION

COMMUNICATION

Training processes

Events organisation

Fund raising

Communication

International volunteering and networking
Courses, with or without stage

Distance learning courses

Individual classes or seminars

Information office

Books, manuals, booklets

Collection of laws (regulations, fiscal norms etc.)
Database

Press releases

Press conferences

Presence in local and national newspapers
Presence in other media

Periodical publications or newsletters

Own web site
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Volunteer Support Centre [ConTacT]

Freiwilligenagentur MehrWERT
MehrWERT Volunteer Support Centre
Ernst-Toller Str. 9a

06766 Bitterfeld-Wolfen - Germany

tel. +49 3494383648
fa.mehrwert@web.de
www.engagiert-in-anhalt-bitterfeld.de

The MehrlWERT Volunteer Support Centre informs, places and qualifies people that want to become volunteers. They are integrated in
projects and public-benefit organisations or associations in the region of Anhalt-Bitterfeld. Depending on their interests volunteers are placed
in the field of culture, social affairs, sports or education. It is the task of the volunteer centre to get in contact with stakeholders in the commu-
nity and to promote the incorporation of volunteers. Organisations that want to work together with volunteers receive consultation and are sup-
ported when starting the cooperation with a volunteer. These activities are aimed at promoting civic engagement. In order to raise awareness,
public relations work is carried out and interests of the Volunteer Support Centre are lobbied for.

Member of
*  lokales Biindnis fiir Familie in Anhalt- Bitterfeld (Local Network For Families In The Region of Anhalt-Bitterfeld)
»  AG Ehrenamt und Freiwilligendienst (Working Group on Volunteering and Voluntary Services)
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“MehrWERT” Volunteer Support Centre

® Territory covered

County of Anhalt-Bitterfeld (Landkreis)

® \olunteers

® Gtaff

2 fulltime / 1 part-time

® Volunteering support activities

PROMOTIONAL ACTIVITIES

CONSULTING AND ASSISTANCE

INFORMATION AND DOCUMENTATION

COMMUNICATION

Promotional campaigns on mass media
Public events

Meetings and conferences

Festivals, expositions, fairs

Publications

Administration

Insurance

Management

Project writing and presentation of bids
Communication

Information office

Database

Press releases

Press conferences

Presence in local and national newspapers
Own website
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(Interspace) [CoNTACT]

. - Burgerstiftung Zwischenraum

Community Foundation Zwischenraum (interspace)
Community Foundation
Am Réhmen 27
07743 Jena - Germany
tel. +49 36416349558
info@buergerstiftung-zwischenraum.de
www.buergerstiftung-zwischenraum.de

The Community Foundation promotes and supports civic engagement, fosters the quality of life in the region and improves the commu-
nity sustainability. Supporting initiatives for self-help has a high priority. In order to achieve the realisation of these aims, citizens and enterpris-
es in the region are to be motivated to become active and to take on responsibility for societal and social tasks. The community foundation
supports social and cultural organisations, educational institutions, citizens' initiatives and groups of volunteers. In order to do that, they receive
either funding, benefits in kind or support by volunteers. Two volunteer agencies have been founded by the Community Foundation in order
to realise their aims and provide a model for other agencies. Apart from running these volunteer agencies, three or four projects in the region
receive funding in the range of 500 to 1000 Euros or benefits in kind. The Community Foundation collects monetary donations as well as the
donation of time.

Member of
Bundesarbeitsgemeinschaft der Freiwilligenagenturen-bagfa (German National Organisation Of Volunteer Support Centres)
«  Thdringer Ehrenamtsstiftung (Volunteering Foundation for Thuringia)
*  Paritdtischer Wohlfahrtsverband (Paritetic Welfare Association)



QUESTIONNAIRES

“Iwischenraum” (Interspace) Community Foundation

® Territory covered

City of Jena and county of Saale-Holzland

® \olunteers

12

® Gtaff

2 fulltime / 1 part-time

® Volunteering support activities

PROMOTIONAL ACTIVITIES

CONSULTING AND ASSISTANCE

TRAINING

INFORMATION AND DOCUMENTATION

COMMUNICATION

Promotional campaigns on mass media
Public events

Meetings and conferences
Philanthropic events

Cultural events

Fundraising activities

Publications

Fiscal and administrative

Project writing and presentation of bids
Training processes

Events organisation

Fund raising

Courses, with or without stage
Distance learning courses

Individual classes or seminars
Information office

Books manuals, booklets

Magazines and periodicals

Videos

Database

Press releases

Press conferences

Presence in local and national newspapers
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QUESTIONNAIRES

“Iwischenraum”’ (Interspace) Community Foundation

COMMUNICATION

Presence in other media

Periodical publications or newsletters
Production of lecture notes, books, manuals
Videos and CDs

Own web site




Alzheimer Association [ConTacT]

Deutsche Alzheimer Gesellschaft
e.V. Selbsthilfe Demenz
German Alzheimer Association
Friedrichstr. 236

10969 Berlin - Germany

tel. +49 3025937950
info@deutsche-alzheimer.de
www.deutsche-alzheimer.de

The German Alzheimer Association and its members are self-help organisations. They advocate for the improvement of conditions for peo-

ple who suffer from dementia and their families on a national level. In the 1980s, groups of relatives of people affected by dementia associat-
ed themselves and their professional helpers in self-help groups, in order to combine the interests of those affected and those that support
them. The German Alzheimer Association is the national association of organisations at state level and of regional and local organisations. It
was founded in 1989 as a not for profit registered association and most of the work is carried out by volunteers. The national office is located
in Berlin with twelve members of part-time staff. The organisation pursues the following aims:

To raise understanding and support of the population for Alzheimer's and other dementia diseases.
Initiation of health- and socio-political initiatives.

Support of affected people and of the abilities for self-help by relatives.

Relief for helpers by information, emotional support and local help.

Cooperation and professional exchange with the regional associations.

Support of research on the issue and possibilities for the prevention of Alzheimer disease.
Development and testing of new forms of support and care.

Member of

Alzheimer Europe

Alzheimer Disease International

BAG Selbsthilfe (German Umbrella Organisation for Self-Help)
Network of German Patients’ Organisations

Network of Organisations for the Elderly
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CITIZENS RIGHTS AND TUTELAGE

® Territory covered Germany
B Activities HEALTH Promotion and coordination of self-help
SOCIAL ASSISTANCE Support, relation and animation activities

Research, studies and documentation
Telephone helpline
Protection of consumers

® Volunteering support activities PROMOTIONAL ACTIVITIES

TRAINING
INFORMATION AND DOCUMENTATION

COMMUNICATION

Promotional campaigns and mass media
Public events

Meetings and conferences

Publications

Courses, with or without stage

Books, manuals, booklets

Magazines and periodicals

Press releases

Press conferences

Presence on other media

Periodical publications or newsletters
Production of lecture notes, books, manuals
Own web site




German Olympic Sports Federation [Conact]

Deutscher Olympischer Sportbund
(DOSB)

German Olympic Sports Federation
Otto-Fleck-Schneise 12

60528 Frankfurt - Germany

tel. +49 6967000

info@dosb.de

www.dosb.de

With about 27 million members in 91,000 sports clubs, the German Olympics Sports Federation-Deutscher Olympischer Sportbund
(DOSB) is Germany's largest association of individuals and the largest sports family. It considers the 97 member organisations and their sub-
divisions, which shape and organise sports in Germany, as the “sports family”. The clubs and associations adhere to a humanistic idea of
mankind and to fair play. The range of activities pursues a motion and body oriented holistic development of the personality as well as phys-
ical, mental and social health. Health oriented sports form an inherent part of activities. Especially for children and youths, a sports club repre-
sents an essential platform, in addition to family and friends, to acquire social skills. At the same time, clubs and associations implement a wide
range of action, games and sports in the field of education. The idea of sports according to DOSB includes taking pleasure in physical activity,
the interest for competition and the identity-creating effects of competitive sports for individuals and the community. DOSB delegates nation-
al teams to the Olympic Winter and Summer Games.
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QUESTIONNAIRES

DOSE German Olympic Sports Federation

CONSULTING AND ASSISTANCE

TRAINING

INFORMATION AND DOCUMENTATION

® Territory covered Germany

® Volunteers 8,700,000

® Staff (at DOSB Headquarters) 120

B Activities SPORTS Promotion of Sports Practice
® Volunteering support activities PROMOTIONAL ACTIVITIES Public events

Meetings and conferences
Sports events

Fundraising activities
Festivals, exposition, fairs
Publications

Research divulgation

Fiscal and administrative
Insurance

Legal and notarial

Paid staff management
Technology

Training processes

Event organisation
Fundraising
Communication

Access to European Funds
Distance Learning Courses
Individual Classes or Seminars
Information office

Books, handbooks, booklets
Database




QUESTIONNAIRES

DOSE German Olympic Sports Federation

COMMUNICATION

Press releases

Press conferences

Creation of special communication events
Presence in local and national newspapers
Presence on other media

Periodical publications or newsletters
Production of lecture notes, books, manuals
Own web site
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1 PUBLIC INCENTIVES

There are many different kinds of public incentives that value and promote volunteering. Some examples are list-
ed below, but due to the many activities that take place at local, regional and national level, it is impossible to give an
exhaustive overview.

1.1 ACKNOWLEDGEMENT OF VOLUNTEERING

Honours
Every year, exceptional volunteers are honoured by the German president, a process which also receives cover-
age in the national media. Apart from that, many regions or cities honour a certain number of volunteers annually.

Ehrenamtscards (Discount cards for volunteers)

In many cities and regions, special discount cards have been issued that offer concessional rates for cultural and
leisure institutions or that offer reductions in some shops in order to acknowledge the involvement of volunteers in
enhancing public benefit. One special kind of discount card is juleica, a card launched on national level for young vol-
unteers aged 16+ that take part in at least 30 hours of qualification classes, e.g. on group pedagogies and first aid, and
who have to volunteer on a regular base.

1.2 PROMOTION OF VOLUNTEERING

National Model Programmes

There are many programmes that have been set up by the government (Ministry of Families, Social Affairs,
Women and Youth), aiming at promoting and qualifying volunteers. For example, there has been a programme that
trained elderly people to become Senior Trainers with the aim of qualifying them for the support of voluntary organ-
isations and organisations involving volunteers or to set up their own voluntary projects. An intergenerational volun-
teer service has been set up a few years ago with the aim of attracting people from all age groups to voluntary serv-
ices. Another programme addresses local authorities and regions, encouraging them to create more opportunities for



active societal participation and volunteering for the elderly; the pro-
gramme also focuses on the participation of elderly people, in order
to define the needs and to develop projects accordingly.

Awareness Raising

In 2009, the fifth national week of volunteering (Woche des
Biirgerschaftlichen Engagements) with the motto “Volunteering Gen-
erates Strength” (Engagement macht stark) was launched by BBE
(National Network for Civic Engagement). During this week, stake-
holders in the field of volunteering were asked to host events and ac-
tivities helping to draw attention to volunteering. In 2008, several
hundred organisations and initiatives took part in that campaign and
acted on the local, regional and national level. The major national TV
stations also hosted a thematic week that put a special focus on vol-
unteering in Germany and showed many reports and documenta-
tions dealing with the subject of volunteering.

Regional Support for Civic Engagement

Several of the German federal states offer special programmes
that aim at creating structures for the support and qualification of vol-
unteers. Partly, they fund volunteer centres and support the cooper-
ation and networking of stakeholders in the field of volunteering by
creating regional association especially dedicated to this purpose.

2 CIvVIL SOCIETY INITIATIVES
2.1 AWARDS

Within the third sector, there is an even bigger number of activi-
ties that aim at valuing and promoting volunteering than in the pub-
lic sector. Many foundations, associations and initiatives offer awards
to volunteers. Sometimes, they focus on certain topics (e.g. a compe-
tition that awards innovative approaches to enhance volunteering ac-
tivities within migrant communities, Teilhabe und Integration von Mi-

grantinnen und Migranten durch birgerschaftliches Engagement, by
the foundation Biirger fiir Biirger), sometimes the geographical area
is of importance (e.g. USable, by the Korber Foundation, offering a
yearly award for the transfer of concepts from the USA to Germany or
vice versa). Additionally, there is a range of stakeholders that also ho-
nour enterprises for their voluntary involvement in ways of corporate
citizenship activities (e.g. LEA Mittelstandspreis fir gesellschaftliche
Verantwortung), to name but a few.

2.2 PROMOTION ACTIVITIES

In order to promote the idea of volunteering, many local volun-
teer centres offer information seminars on what volunteering is about.
Sometimes, this is combined with city-wide volunteer action days. By
trying to receive media coverage voluntary activities taking place on
the local level are made public and possibly attract new volunteers.
Generally, organisations involving volunteers can act independently
and are allowed to pursue the aim of their organisation. When topics
that are of interest to certain not for profit organisations are discussed
on the local, regional or national level, round table talks or other
methods are used very often to enable these organisations to voice
their interests. Sometimes, these organisations are also included in
decision making processes.

2.3 ACKNOWLEDGEMENT OF VOLUNTEERING

Apart from special incentives, the appreciation of a volunteer’s
time, commitment and knowledge by the host organisation or by
those who benefit from the volunteering activity plays an important
role. Certificates documenting the voluntary activity can be helpful for
professional careers. Many organisations thank the volunteers for
their activities in other ways such as small scale events like a yearly
dinner or excursions.
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3 ON INFRASTRUCTURE FOR VOLUNTEERING
(INTERVIEWS AND QUESTIONNAIRES)

The state measures that are offered by means of different mod-
el programmes are considered useful. The problem concerning those
programmes roots in the fact that funding is only provided for a set
period of time and then either the organisations manage to find new
funding sources or the programmes cease to exist. Funding that sup-
ports organisations and associations as such decreases constantly. In-
stead, most of the funding is project-based. The pressure on people
working in organisations that take part in these projects grows, be-
cause there is a constant need to apply for new funds and to devel-
op or participate in new projects. An even stronger encouragement
for people to take up a voluntary activity and more coordination and
qualification within the different voluntary services were two aspects
that were mentioned as areas that could still be improved. One inter-
viewee also pointed out that there is a risk that governmental meas-
ures supporting volunteering programmes are used for the sake of
certain political interests.

According to the opinions expressed concerning the support to
volunteering, the main issue where volunteering should be support-
ed is funding. Regular funds are considered to be helpful for a steady
functioning of voluntary organisations and voluntary support organi-
sations. A higher recognition of volunteering at all political levels (na-
tional, regional and local) and efforts to encourage more people to
take up voluntary activities were voiced, as well as the wish for reduc-
ing bureaucracy. Besides the realm of politics, companies should also
encourage volunteering to a greater extent by supporting employees
that volunteer. The media should also take on the issue of volunteer-
ing more often and report about volunteering. Concerning the volun-
teers themselves, desirable support measures that were mentioned
were: stronger support of volunteers by professionals; monetary
compensation (for instance, if volunteers carry out tasks on a regular
basis); the introduction of a Volunteer Card (Ehrenamtskarte) that of-
fers discounts to cultural institutions or some shops to volunteers. In
order to encourage more people to take up voluntary activities, it was

also suggested that the idea of volunteering should be promoted in
schools, in order to try out volunteering and to get pupils to develop
a positive attitude towards volunteering when they are young.

Concerning the current situation, respondents to the question-
naires concluded that volunteering has gained importance in politics
in recent years. Some laws and regulations have been passed that
strengthen volunteers and voluntary services.

Cooperation in networks has helped to further develop certain
areas in the field of volunteering at national, regional and local level.
Problems the organisations have to deal with are mostly of a financial
nature. There are difficulties in funding the infrastructure for volun-
teers; due to short-term funding, there is a high level of insecurity that
makes it difficult to plan for the long-term. Furthermore, the various
programmes run by government always provide funding for a certain
period of time after which the organisations have to provide their own
funds, if they want to continue the project. Besides, it was mentioned
that in organisations that are solely run by professionals, there still is
a considerable amount of scepticism concerning the involvement of
volunteers.

4 STRATEGIC GOALS

As far as development strategies are concerned, an important
goal is to create good framework conditions for volunteering in Ger-
many. Based on the recommendations of the Study Commission on
the Future of Civic Activities, many steps have been taken already, for
instance, the introduction of a general accident insurance for volun-
tary activities or an improvement of tax regulations. Nevertheless,
funding of third sector institutions remains a big issue that will be im-
portant within the next years. Since certain social services e.g. in the
field of care, depend on voluntary support because of limits of pub-
lic provision, it needs to be negotiated which infrastructure and which
conditions for volunteering will be provided in the future.

Going along with this, the question of monetary compensation
for volunteering and the boundaries with paid work have to be defined



more clearly. A huge potential is seen in the age group of senior citi-
zens at the moment. Therefore, several federal programmes have
been launched to help activate senior citizens and to make use of their
competences. At local level, attention moves towards those people
that do not volunteer at the moment, but generally might be prepared
to take up voluntary activities: how can these people be addressed
successfully? Another group of citizens that receives increasing atten-
tion is ethnic minorities. Efforts are being made to motivate them to
volunteer and thus improve the societal integration of migrants.

5 EUROPEAN PERSPECTIVE (INTERVIEWS)

Three interviewees didn't have any ideas about volunteering in
other countries. Those who had some ideas or have had personal ex-
periences emphasised that it would be interesting to get to know the
different ways volunteering is supported or to find out how organisa-
tions are structured and how they run. It has been observed that the
current situation concerning certain issues varies considerably in dif-

ferent European countries. The interviewees see the launch of an ex-
change programme so volunteers can meet, find out how volunteer-
ing is practiced in other countries and create new networks, profit
from each other's experiences and to broaden one’s horizon as a po-
tential European initiative in support of volunteering. The European
Union could take on an active role, start an initiative for volunteering,
it could promote good projects and take on a coordinating role in
bringing together volunteers and voluntary organisations. Also, a Eu-
ropean initiative might be an opportunity for financial support. Only
one interviewee stated that the European Union and Europe were
“too far away” and that it would be more useful to concentrate at lo-
cal level. There are different factors that draw interest in getting to
know volunteers involving organisations in other countries. It was
considered to be interesting to learn from each others’ experiences,
to possibly adapt best-practice approaches in certain thematic areas,
to discuss different approaches and attitudes, to develop a new point
of view and to broaden one’s own horizons by getting to know other
cultures. It might be useful to have an exchange with voluntary organ-
isations dealing with similar issues in order to find common solutions.
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LIST OF PERSONS INTERVIEWED

Enno Eike-Nottemann

Member of the Board of the Bund der Pfadfinderinnen und Pfadfind-
er (Inter-Denominational Federation of Scouts), an association aiming
at carrying out modern children and youth work in the tradition of the
German youth movements.

Anneliese Kron

Senior Trainer (specialised training for retired people on how to use
their expertise in charitable projects) and leader of the Working
Group Establishment of Voluntary Services, which is active in the City
of Hamburg and runs a round table of voluntary organisations.

Sabine Lais
Member of the Board of Biirgergemeinschaft Eichstetten (a citizens'
group in the village of Eichstetten) that developed and implemented
a project enabling elderly citizens to maintain residence in their village
even in old age and to provide care that is needed with support of
volunteers.

Carlo Riva
Member of the Board of Arbeitsgemeinschaft der Ausléinderbeircite
Rheinland-Pfalz (Working Group of the Councils of Foreigners), that

advocates for the interests of migrants at local level in the German
state of Rheinland-Pfalz.

Ami Sarfeld

President and founder of Ehrenamt fiir Kultur in Dortmund e.V., a vol-
untary organisation that supports cultural facilities in the City of Dort-
mund.

Helmut Scharpf

Vice president of BUND Niedersachsen (Friends of the Earth in one
of the German states), an organisation that strives for sustainable de-
velopment and environmental protection.

Joérg Schnitzerling
President of the ASC Géttingen (a sports association with about 8,000
members).

Thomas Schrecker

Member of the board of Lebenshilfe e.V. (Federal Association for Peo-
ple with Special Needs in Freiburg), an organisation that strives for
equal opportunities for people with disabilities.
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Akademie fiir Ehrenamtlichkeit Deutschland

German Academy for Voluntarism

Organisation that offers training on volunteer management and oth-
er topics in the field of volunteering.

www.ehrenamt.de

[German] [English]

Aktiv im Alter

Website of the National Model Programme On Active Ageing, which
offers fund to municipalities for setting up structures that involve eld-
erly citizens on the political level and/or as volunteers.
www.aktiv-im-alter.net

[German]

Arbeitsgemeinschaft der Ausldnderbeirate Rheinland-Pfalz
Working Group of the Councils of Foreigners in Rhineland-Palatinate,
that advocates for the interests of foreigner on the local level in one
German state.

www.agarp.de

[German]

Arbeitskreis Aktivierender Staat der Friederich Ebert Stiftung
Working Group Activating State of the Friedrich Ebert Foundation.
Working group for civil society and activating state.
www.fes.de/buergergesellschaft

[German]

ASC Gottingen

Sports Association in Géttingen with about 8,000 members.
Www.asc46.de

[German] [English]

ATTAC Vereinigung fiir eine Besteuerung von Finanztransaktionen
zum Nutzen der Biirger

Activist organisation for the establishment of a tax on foreign ex-
change transactions.

www.attac.de

[German]

Bundesarbeitsgemeinschaft der Freiwilligenagenturen e.V. (bagfa)
German National Organisation Of Volunteer Support Centres.
www.bagfa.de

[German]

Bundesnetzwerk Biirgerschaftlichen Engagements (BBE)

National Network for Civic Engagement.

Nationwide network linking organisations and associations from the
third sector (not for profit organisations), civil society and business,
federal and community institutions.

www.b-b-e.de

[German] [English]

Bewegungsstiftung

Foundation for Social Movements.

Consultancy for social movements that aims at promoting social
change.

www.bewegungsstiftung.de

[German] [English]

Bund der Pfadfinderinnen und Pfadfinder

Interdenominational Federation of Scouts.

An association that aims to carry out modern children and youth work
in the tradition of the German youth-movements.
www.pfadfinden.de

[German] [English]
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BUND Niedersachsen

Friends of the Earth in Lower Saxony.

An organisation that strives for sustainable development and environ-
mental protection.

www.bund-niedersachsen.de

[German]

Bundesarbeitsgemeinschaft Selbsthilfe von Menschen mit Behin-
derung und chronischer Erkrankung und ihren Angehdrigen e.V.
(BAG SELBSTHILFE)

National Umbrella Organisation for Self-Help Groups for People with
Disabilities and Chronic Diseases and their Relatives.
www.bag-selbsthilfe.de

[German]

Bundesarbeitsgemeinschaft Seniorenbiiros e.V. (BaS)
Association of Senior Citizen’s Offices in Germany.
www.seniorenbueros.org

[German]

Bundesministerium fiir Familie, Soziales, Frauen und Jugend
Federal Ministry of Families, Social Affairs, Women and Youth.
www.bmfsfj.de/bmfsfj/generator/BMFSF)/engagementpolitik.html
[German]

Bundesverband Deutscher Stiftungen

Umbrella Association for German Charitable Foundations.
www.stiftungen.org

[German] [English]

Biirgergemeinschaft Eichstetten

Citizens' Association in Eichstetten.

Development and implementation of a project that enables elderly
citizens to maintain residence in their village even in old age and to
provide care that is needed with support of volunteers.
www.buergergemeinschaft-eichstetten.de

[German]

Biirgerstiftungen

Website including an index of German Community Foundations.
www.buergerstiftungen.de/cps/rde/xchg/buergerstiftungen/hs.xsl/db.
htm

[German]

Deutsche Gesellschaft fiir Verbandsmanagement e.V.

Claims to be a leading association for associations lead by profession-
al staff in Germany.

www.verbaende.com

[German|

Deutscher Kulturrat

German Board for Culture.

Umbrella organisation in the field of culture.
www.kulturrat.de

[German]

Deutscher Paritétischer Wohlfahrtsverband

Association of Non-Affiliated Charities.
www.der-paritaetische.de

[German] [English] [French] [Spanish] [Turkish] [Polish] [Russian]

Ehrenamt fiir Kultur in Dortmund e.V.

Volunteers for Culture in Dortmund.

Voluntary organisation that supports cultural facilities in the City of
Dortmund.

www.prokultur-dortmund.de

[German]

Enquéte Kommission “Zukuntt des Biirgerschaftlichen Engagements”
Study Commission on the Future of Civic Activities.

Summary of the report of the Study Commission on the Future of
Civic Activities.
http;//webarchiv.bundestag.de/cgi/show.php?fileToLoad=112&id=1040
[German] [English] [French] [Turkish]



Freiwilligendienst aller Generationen
Voluntary Service for all Generations.
www.freiwilligendienste-aller-generationen.de
[German]

“Geben gibt” Biindnis fiir Engagement

“Giving is rewarding” Alliance for Engagement.

German Award for Volunteering. This award was assigned for the first
time in 2009 and honours voluntary activities from different societal
realms. One prize is awarded by a jury, a second prize is assigned by
the public.

www.geben-gibt.de/wettbewerb.html

[German]

EFI Deutschland e.V. SeniorTrainer - Erfahrungswissen fiir Initiativen
Establishment of Voluntary Services by Senior Citizens that function as
multipliers.

www.efi-d.de

[German]

Initiative Biirgerstiftungen - gemeinsam Gutes anstiften
Association that gives advice to those interested in setting up a com-
munity foundation.

www.die-deutschen-buergerstiftungen.de

[German]

Juleica (National Youth Discount Card)

National website with information about the discount card that has
been issued for youth volunteers aged 16+.

www.juleica.de

[German]

Kulturweit - Der Freiwilligendienst der Auswartigen Amts

Culture Wide -The Voluntary Service of the Department for Foreign
Affairs.

www.KulturWeit.de

[German]

Lebenshilfe e.V

Federal Association for People with Intellectual Disabilities.

An organisation that strives for equal opportunities for disabled people.
www.lebenshilfe.de

[German]

Maecenata Institut

Institute of the Humboldt-University in Berlin for research and teach-
ing about civil society.

www.maecenata.de

[German] [English]

Nationale Kontakt- und Informationsstelle zur Anregung und Un-
terstiitzung von Selbsthilfegruppen [NAKOS)

The National Clearing House for the Encouragement and Support of
Self-Help Groups.

www.nakos.de

[German] [English]

Pro Asyl

Association and foundation that supports and advocates for refugees
in Germany.

www.proasyl.de

[German] [English]

Selbstbestimmt Leben e.V.

Self Determined Living.

Organisation and aggregation of disabled people.
www.isl-ev.de

[German]

Stiftung Mitarbeit

Foundation for Cooperation.

Service point for civil engagement independent of parties or alliances.
www.mitarbeit.de

[German] [English]
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Stiftungszentrum Stifter fiir Stifter

Organisation that assists foundations and founders.
wwwi.stiftungszentrum.de

[German]

Weltwérts - Der Freiwilligendienst des Bundesministeriums fiir
wirtschaftliche Zusammenarbeit und Entwicklung

Going into the World -The Voluntary Service of the Federal Ministry
for Economic Cooperation and Development.

www.weltwaerts.de

[German]
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